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NATIONAL  TV  IN  THE  NEW  YEAR. 


-  jjn  an  attractive  blister  pack,  newThroaties  Extra  are  sure  to  be  a  big  hit  with  your  customers 


They're  extra  strong,  for  extra  relief. 

The  complete  Throaties  range,  including  Throaties  Extra,  will  be  hitting  national  TV 
screens  on  TV-am  with  a  heavyweight  campaign  in  lanuary,  February  and  March  1990. 
The  amusing  commercial  is  guaranteed  to  make  the  Throaties  message  —  one  chew . . . 


^8>     medication  bursts  through  —  hit  home,  ensuring  booming  Throaties  sales  for  you 
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TV  is  the  driving  force  behind 
Sensodyne's  excellent  growth  record. 
II  Sensodyne  is  the  outright  brand 
leader  in  the  sensitive  toothpaste 
sector,  i 

B  It's  consistently  growing  at  twice  the 
rate  of  the  total  toothpaste  market, 
where  it's  now  the  No  4  brand. l 
B  Sensodyne  is  back  on  air  again  in 
November  with  a  £3.5  million  national 

1.  Independent  retail  audit 


Original  Flavour 


SENSODYNE 


Relieves  the  pain  of  sensitive  teeth 

SENSODYNE 


Relieves  the  pain  of  sensitive  teeth 


SENSODYNE 


Relieves  the  pain  ot  sensitive  teeth 


TV  campaign,  using  our  proven  sales- 
boosting  commercial. 
3  Additionally,  94%  of  dentists  and 
hygienists  recommend  Sensodyne. 

■  Research  shows  that  1  in  4  adults 
suffers  from  sensitive  teeth,  so  the 
market  potential  is  enormous. 

■  Stock  all  3  flavours  in  both  sizes,  to 
offer  your  customers  more  choice. 
Don't  miss  out!  Order  today! 
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COMMENT 


The  Council  of  the  Royal  Pharmaceutical  Society  has 
reacted  with  commendable,  if  unusual,  promptness  in 
deciding  to  object  to  the  activities  of  Boots  in 
promoting  their  pharmaceutical  services  to  residential 
homes.  The  Society's  Ethics  Committee  concluded  that 
the  Boots  offer  involved  an  inducement,  but  that  it  was  one 
which  could  be  defended  as  an  element  of  service  that  was 
in  the  patient's  interest  and  in  the  overall  interest  of  the 
profession.  It  referred  the  matter  to  Council  with  no  firm 
recommendation.  In  this  light  Council's  response,  which 
could  be  considered  as  a  verbal  slap  on  the  wrist,  strikes 
the  right  note.  It  recognises  that  pharmacists  large  or  small 
need  to  make  the  customer  aware  of  the  services  they 
offer.  Whether  they  choose  to  offer  the  expensive 
sophistication  of  a  controlled  dosage  system,  or  the  simpler 
personal  touch  is  a  matter  they  must  decide  bearing  in  mind 
local  circumstances. 

However,  Council's  objection  to  the  direct  approach  to 
directors  of  social  services  takes  a  sterner  line.  It  quite 
rightly  says  the  implementation  of  a  central  policy  could 
undermine  the  local  nature  of  pharmaceutical  services  to 


homes  (and  in  some  cases  probably  to  the  local  community 
as  well)  and  remove  freedom  of  choice.  The  letter  sent  by 
Council  to  social  service  directors  clearly  defends  the 
philosophy  of  local  provision,  giving  everyone  a  chance  to 
compete  on  a  local  basis.  Boots  will  no  doubt  be 
disappointed  with  the  outcome,  but  must  have  seen  it 
coming  for  some  weeks  now.  It  may  well  cause  some  to 
reconsider  since  Boots  have  indicated  they  are  not  nearly 
so  committed  to  introducing  their  Manrex  scheme  as  has 
been  previously  suggested,  and  are  still  canvassing  opinion. 

The  issue  has  served  to  highlight  the  difficulty  in 
determining  what  is  unethical  behaviour  in  a  fast  changing 
environment.  As  the  pharmacist's  job  becomes  more 
service-orientated,  and  the  Government  continues  to  seek 
cost  effective  provision  of  health  care  and  to  introduce  more 
competition,  the  problem  is  likely  to  become  even  more 
acute.  As  one  of  its  members  has  suggested,  Council  might 
have  to  modify  its  view  of  what  is  unethical.  The  pace  of 
change  has  already  forced  a  review  of  the  rules  governing 
advertising.  Even  parts  of  chemist  contractors'  terms  of 
service  may  need  clarification  in  the  light  of  Boots'  action. 
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Diligence 
defence  for 
vet  POMs 


Council  objects  to 
Boots'  homes  policy 


The  Royal  Pharmaceutical 
Society's  Council  is  to  object  to 
some  of  the  activities  of  Boots  the 
Chemists  in  promoting  its 
pharmaceutical  services  to 
residential  homes. 

Council  agreed  last  week  that 
a  letter  should  be  sent  to  Boots 
objecting  both  to  the  company's 
policy  of  approaching  directors  of 
social  services  and  to  aspects  of 
letters  the  company  sent  to 
individual  homes. 

Council  also  agreed  that  a 
letter  should  be  sent  to  directors 
of  social  services  asking  them  to 
recognise  the  benefits  of  local 
provision  of  pharmaceutical 
services  and  to  ensure  that  homes 
have  free  choice. 

Dr  Hopkin  Maddock  told 
Council  that  whether  or  not  the 
wording  of  the  Boots  letters  were 
in  keeping  with  those  sent  by 
other  pharmacists,  the  fact  that 
Boots  had  been  sending  out 
hundreds  of  letters  gave  a  totally 
different  perspective  to  the  status 
of  the  letters.  It  was,  he 
suggested,  blatant  canvassing.  On 
the  Boots'  offer  of  the  free  use  of 
the  Manrex  dispensing  system, 
Dr  Maddock  said  that  it  would  cost 
him  between  £700  and  £1,000  to 
provide  such  a  service  to  a  home . 

Privy  Councillor  Lord  Peston 
said  it  seemed  that  the  problem 
revolved  around  two  matters:  one 
was  whether  a  valuable 
inducement  was  being  offered; 
the  other  was  that  the 
membership  had  to  be  assured 

CPP  (leadline 
extended 

The  College  of  Pharmacy  Practice 
is  extending  the  closing  date  for 
applications  for  1990  travel 
awards  to  the  end  of  this  month. 

The  awards  offered  include: 
the  Glyn  Jones  award  valued  at  up 
to  £1,000  to  investigate  any 
aspect  of  community  pharmacy, 
and  the  Vestric  travel  award  of  up 
to  £1,000  to  support  an  overseas 
visit  for  a  study  relevant  to 
community  or  hospital  pharmacy. 

Initial  applications  should  be 
submitted  by  November  30. 
Application  forms  are  available 
from  the  administrator,  College  of 
Pharmacy  Practice,  Bell  House, 
111  Lambeth  Road,  London  SE1 
7JL. 


that  Boots  were  being  treated  no 
differently  from  any  other 
pharmacy. 

Secretary  and  registrar,  John 
Ferguson,  said  the  Ethics 
Committee  had  concluded  that  the 
Boots  offer  involved  an 
inducement  but  it  could  be 
defended  as  a  service  which  was 
both  in  the  patient's  interest  and  in 
the  overall  interest  of  the 
profession. 

William  Darling  said  that  if 
there  were  any  delay  in  taking 
action  the  aggressive  attitude  of 
Boots  in  promoting  their  service 
could  well  ensure  blanket 
coverage  during  the  next  months 
without  any  opportunity  for  others 
to  become  involved. 

David  Coleman  believed  there 
was  a  significant  difference 
between  canvassing  an  individual 
home  and  the  direct  canvassing  of 
social  services  directors.  That 
was  not  fair  competition,  he 
suggested.  Graham  Walker 
thought  that  the  "wholesale  mail- 
out"  to  directors  of  social  services 
and  residential  homes  went  well 
beyond  what  the  Ethics 
Committee  had  previously  agreed 
might  be  an  appropriate  letter. 

Nick  Wood  said  Council  might 
have  to  modify  its  view  of  what 
was  unethical,  because  it  could  not 
justify  trying  to  kill  a  useful 
system.  David  Sharpe  pointed  out 
that  many  pharmacists  had  been 
operating  the  Manrex  system  for 
many  years  without  any  criticism 
from  Council. 


Mike  Burden  said  many 
residential  home  owners  felt  they 
were  being  pressurised  to  place 
their  business  with  Boots.  Dr 
Alison  Blenkinsopp  objected  to 
the  Boots  letter  because  it  implied 
the  company  was  offering  a 
service  that  other  community 
pharmacies  could  not. 

On  a  vote,  Council  agreed  to 
object  to  some  aspects  of  the 
Boots  letters.  The  Society  would 
make  it  clear  there  was  no 
objection  in  principle  to  the 
circulation  of  letters  concerning 
pharmaceutical  services  in 
residential  homes,  but  that  in 
future  such  letters  should  be  made 
less  contentious  by  the  addition  of 
a  sentence  on  the  lines  of  "If  you 
are  happy  with  the  service  you 
already  receive,  please  ignore  this 
letter".  The  Society  would  also 
ask  for  the  removal  of  the  word 
"trained"  before  "pharmacists" 
because  it  could  imply  that  other 
pharmacists  might  not  be  trained. 

On  a  further  vote,  Council 
agreed  to  object  to  the  sending  of 
letters  to  directors  of  social 
services.  Pharmaceutical  services 
were  best  provided  from  local 
pharmacies  rather  than  from  a 
central  point  and  a  central  policy 
could  undermine  the  local  nature 
of  services  to  homes.  It  could  also 
compromise  the  freedom  of  the 
resident  or  the  matron  to  choose 
where  prescriptions  should  be 
dispensed.  No  objection  will  be 
made  to  the  supply  of  the  Manrex 
system  without  charge. 


The  Ministry  of  Agriculture, 
Fisheries  and  Food  is  seeking  an 
increase  in  the  fees  for  merchants' 
and  saddlers'  registration  and 
proposing  a  defence  of  "due 
diligence"  for  those  who 
unknowingly  supply  a  POM 
against  a  forged  prescription. 

From  January  1,  1990,  fees  for 
agricultural  merchants  for  new 
registration  or  for  restoration  to 
the  register  would  be  £155  per 
annum  (currently  £150)  and 
retention  £108  (from  £99);  for 
saddlers  the  registration  fee 
would  increase  by  £3  to  £56,  while 
the  retention  and  restoration  fees 
remain  £53  and  £100  respectively. 
The  fees  are  subject  to  Treasury 
confirmation. 

The  changes  would  form 
amendments  to  The  Medicines 
(Veterinary  Drugs)  (PML)  Order 
1989  and  The  Medicines 
(Veterinary  Drugs)  Prescription 
Only  Order  1985.  MAFF  is  also 
seeking  to  update  the  schedules 
listing  which  drugs  are  PML  or 
POM.  Comments  to  Mr  K.A. 
Bromley,  Room  106,  MAFF 
Veterinary  Medicines  Direc- 
torate, Central  Veterinary 
Laboratory,  New  Haw, 
Weybridge,  Surrey  KT15  3NB, 
by  November  21. 


STOP  PRESS 


Colin  Woolford  has  left  his  job  as 
director  of  public  relations  at  the 
Royal  Pharmaceutical  Society.  He 
left  the  Society  on  Tuesday  "by 
mutual  agreement".  No  further 
details  were  available  as  C&D 
went  to  Press. 
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Asthma  checks  a  success 


Fine  for  flies 
in  medicine 

Flies  in  a  cough  mixture  have  cost 
two  pharmacists  in  Torquay  over 
£1,000  in  fines  and  costs. 

Alan  Pearson  for  A.C. 
Pearson  (Chemists)  in  Torhill 
Road,  Torquay,  and  locum 
Geoffrey  Kelly  of  172  Union 
Street,  Torquay,  both  admitted 
last  month  in  Torbay  Magistrates 
Court  to  unlawfully  selling  a  cough 
mixture  contaminated  with  flies. 

Each  was  fined  £400  with  Mr 
Pearson's  company  ordered  to 
pay  £200  costs  and  Mr  Kelly  £50 
costs. 

Prosecutors,  the  Royal 
Pharmaceutical  Society  of  Great 
Britain,  said  the  flies  were 
discovered  in  a  cough  mixture 
bought  by  a  customer  from  the 
pharmacy  in  Torhill  Road  on 
November  8, 1988. 

A  Society  inspector  visited  the 
pharmacy  in  March  this  year  and 
found  a  stock  bottle  also 
containing  flies. 

Mr  Michael  French,  for  Mr 
Kelly,  said  "It  is  extremely  likely 
the  flies  were  present  at  the  time 
of  manufacture. ' '  Mr  Pearson  was 
on  holiday  at  the  time  of  the 
offence. 

1990  LPC 
conference 

Next  year's  LPC  conference  will 
be  held  on  Monday  February  19, 
and  will  be  followed  in  the  evening 
by  the  PSNC  dinner.  Both 
functions  will  be  held  at  the  Inn  on 
the  Park,  London  Wl. 

LPCs  with  resolutions  for  the 
conference  are  asked  to  forward 
them  to  PSNC  no  later  than 
December  31. 

A  queue  for 
blood  tests 

Some  200  pharmacists  are  waiting 
to  be  approved  by  Ames  for 
installation  of  their  cholesterol 
measuring  equipment,  says  NPA 
business  services  manager  John 
Goulding. 

"Ames  have  only  two 
representatives,  out  of  a  force  of 
30,  dealing  with  retail  pharmacy 
installations.  Ames  wish  to  ensure 
equipment  is  correctly  housed  and 
the  operator  conversant  with  it.  It 
is  also  necessary  to  arrange  for 
samples  to  be  monitored 
regularly.  "Their  dietary  leaflet 
helps  with  the  consultation  and 
enables  the  patient  to  absorb  the 
details  at  home." 


Early  results  from  the  Astra 
breathing  check  programme 
launched  in  Durham  last  month, 
indicate  pharmacists  have  a  vital 
role  in  detection  and  management 
of  respiratory  disease. 

Alan  Philips,  secretary  of 
Durham  Local  Pharmaceutical 
Committee,  told  C&D  that  results 
so  far  have  been  very 
encouraging.  He  carries  out  about 
one  of  the  peak  expiratory  flow 
tests  a  day  at  his  shop  in  Trimdon, 
mainly  on  someone  who  has 
presented  with  symptoms 
suggesting  that  they  have  more 
than  '  'a  simple  cough" . 

A  few  people  have  popped  in 
"out  of  curiosity"  after  hearing 
about  the  scheme.  The  scheme 
has  been  well  received  by 
diagnosed  asthmatics.  "People 
who  are  already  on  medication  and 


The  Association  of 
Pharmaceutical  Importers  has 
dropped  its  legal  action  against  the 
Royal  Pharmaceutical  Society  and 
is  to  bear  the  Society '  s  legal  costs . 

The  secretary  and  registrar 
reported  to  this  month's  Council 
meeting  that  a  letter  from  the 
API's  solicitors  confirmed  that  the 
API  was  willing  to  consent  to  the 
dismissal  of  the  appeal  and  to  bear 
the  costs  of  the  domestic  and 
European  proceedings.  He 
•thought  this  reflected  the  way  in 
which  the  European  Court  had 
come  to  understand  that 
professional  considerations 
sometimes  had  to  override  free 
market  forces. 

The  API  and  the  Society  had 
contested  whether  a  pharmacist 
who  received  a  prescription  for  a 
specific  brand  should  be  allowed  to 
substitute  an  imported  version  of 
the  same  product  with  a  different 
name. 

A  similar  dispute  between  the 
API  and  the  Department  of  Health 
had  concerned  the  provision  in  the 
NHS  terms  of  service  for 
pharmacists  that  if  a  doctor 
prescribed  a  product  by  its 
proprietary  name  then  only  the 
product  bearing  that  name  might 
be  dispensed. 

The  API  action  had  begun  in 
the  High  Court,  which  had  found  in 
favour  of  the  Society.  The  API  had 
then  appealed  to  the  Court  of 
Appeal  in  England  and  Wales. 
That  court  had  stayed  its 
proceedings  while  it  sought 
answers  from  the  European  Court 
on  the  interpretation  of  Articles  30 


feel  it's  not  working  properly  have 
come  in.  They  are  reassured  by 
the  service  and  are  pleased 
something  is  being  done,"  Mr 
Philips  said. 

So  far,  the  referral  rate  has 
been  around  20  per  cent,  Mr 
Philips  said,  but  some  unexpected 
cases  have  popped  up.  One 
elderly  man  who  complained  of 
chest  pains  and  shortness  of 
breath  on  exertion,  presented  for 
a  test  which  was  satisfactory,  but 
was  referred  to  his  GP.  As  Mr 
Philips  had  suspected,  the 
diagnosis  was  angina  pectoris  and 
the  patient  returned  with  a 
prescription  for  an  anti-angina 
drug. 

Twenty  pharmacists  in  the 
Durham  area  are  taking  part  in  this 
pilot  study  which  is  sponsored  by 
Astra  (C&D,  October  7,  p566). 


and  36  of  the  EC  Treaty. 

On  May  18  the  European 
Court  had  ruled  that,  because  of 
the  registration  and  disciplinary 
powers  given  to  the  Society  by 
national  legislation,  measures 
adopted  by  the  Society  could 
come  within  the  scope  of  Article 
30.  It  had  then  ruled  that,  among 
the  grounds  of  public  interest  set 
out  in  Article  36,  the  protection  of 
health  could  be  relevant  but 
protection  of  industrial  and 
commercial  property  was  not. 

The  court  noted  that  UK  rules 
relating  to  doctors'  prescribing 
freedom  and  pharmacists' 
restrictions  on  substitution  were 
part  of  the  national  public  health 
system,  and  that,  so  long  as  those 
matters  had  not  been  regulated  by 
EC  legislation,  it  was  up  to  the  UK 
to  decide,  within  the  limits  laid 
down  by  Article  36,  on  how  it 


medical  claims 

Health  authorities  are  to  take 
financial  responsibility  for 
negligence  by  doctors  and 
dentists,  Virgina  Bottomley, 
Minister  for  Health,  announced 
last  week.  The  new  arrangements 
will  apply  to  claims  for  damages  (in 
respect  of  negligent  acts)  which 
were  initiated  in  earlier  years  as 
well  as  to  new  claims  arising  from 
January  1,  1990. 

The  arrangements  will  apply 
to  the  hospital  and  community 
health  services  only.  Guidance  on 
the  scheme,  will  be  issued  to 
health  authorities. 

At  present,  hospital  doctors 
and  dentists  working  in  the  NHS 
must  subscribe  to  a  medical 
defence  organisation. 


wished  to  protect  health.  There 
was  no  evidence  that  the 
measures  in  question  went 
beyond  what  was  necessary  to 
achieve  that  objective. 

In  particular,  the  court  had 
found  that  it  could  not  discount  the 
observation  that  psychosomatic 
phenomena  might  require  a 
specific  product  rather  than  a 
generic  or  proprietary  equivalent 
with  the  same  therapeutic  effect. 

The  European  Court  judgment 
had  been  passed  back  to  the  Court 
of  Appeal  to  allow  it  to  continue 
with  its  hearing.  The  Society's 
solicitors  had  told  the  API's 
solicitors  that  unless  they  heard 
by  October  24  that  the  API  was 
prepared  to  drop  its  appeal  and  to 
bear  the  Society's  costs,  the 
matter  would  be  restored  to  the 
Court  of  Appeal  for  judgment. 
That  consent  has  been  received. 


David  Martin,  MEP,  vice- 
president  of  the  European 
Parliament,  was  the  guest  of 
Graeme  Millar,  PGC  chairman, 
at  lunch  in  Edinburgh  last 
Fnday.  The  opportunity  was 
taken  of  discussing  the  free 
movement  of  pharmaceuticals 
within  the  Community  and  the 
influence  of  this  on  current 
distribution  arrangements  and 
on  community  pharmacv  after 
1992.  The  practical  difficulties 
involved  in  the  inclusion  of 
information  leaflets  in  all 
packages  of  dispensed  medicines 
to  be  given  to  the  public  was  also 
discussed 


API  drops  'brand  name'  legal 
action  against  Society 
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From  Lady  Jayne  ...  a  range  of 
specifically  designed  brushes 
for  the  discerning  customer. 
Good  grooming  demands  brushes  of  style  —  traditional 
rubber  padded  brushes,  styling  brushes,  radial 
brushes,  vent  brushes,  each  presented  in  an 
attractive  box. 


Concept  3  Brush 


liublxr  Cushic 
Brush 


Rubber  Rid 
Grooming  Brush 


Boxed  for  safety  and  added  hygiene,  this  pre-loaded 
unit  comes  complete  with  a  comprehensive  selection  of 
3  dozen  brushes  (24  on  display  with  12  back-up  stock). 
For  full  details  contact  your  local  wholesaler,  or  for  a  full 
stockist  list  contact  Lady  Jayne. 


Laughton  &  Sons  Ltd.,  Warstock  Rd., 
Birmingham  B14  4RT. 


i 


NEW! 


Standards  'sneaked' 
into  Scots  contract 


BRIEFS 


Urotainer  recall.  All  sachets  of  Uro- 
tainer  Solution  R  of  batch  nos. 
81 1632  (expiry  date  30. 1 1 .91)  and 
821602  (expiry  date  31.12.91) 
have  been  recalled  following  a 
small  number  of  reports  of 
contamination.  If  pharmacists  hold 
any  stock  from  these  batches 
please  telephone  Mr  S.  Miller  on 
0494  27126  to  arrange  for  their 
return/replacement. 

The  World  Health  Organisation  has 

declared  Apnl  7,  1990,  to  be 
World  Health  Day.  WHO  is 
encouraging  people  to  organise 
events  for  the  day  to  highlight 
health  and  environmental  issues. 
Suggestions  for  things  to  do 
include  checking  dumping  sites  to 
see  if  public  safety  rules  are 
adhered  to,  talking  to  teachers 
about  how  to  teach  children  about 
the  risk  of  poisoning,  discussing 
proper  handling  and  storage  of 
chemicals  at  home  and  organising 
water  and  air  pollution  tests, 
asking  experts  to  comment  on 
them. 

Baroness  Hooper,  Parliamentary 
Secretary  for  Health  in  the  Lords, 
has  announced  the  setting  up  of  a 
national  drug  misuse  database 
network.  Health  authorities  have 
been  asked  to  set  aside  £420,000 
for  the  database  from  the  £9 
million  reserved  in  1989/90  for  the 
expansion  of  drug  services  related 
to  HIV  and  AIDs.  The  first 
returns  are  expected  next 
November. 

GP  information  campaign.  Health 
Secreatary  Kenneth  Clarke 
announced  the  start  of  a  £300,000 
public  information  campaign  about 
changes  in  the  family  doctor 
service  on  Tuesday.  He  said  it 
would  comprise  adverts  in 
newspapers,  and  a 
comprehensive  leaflet  available  to 
patients  on  request.  Mr  Clarke 
confirmed  that  the  regulations 
introducing  important  changes  to 
the  NHS  family  doctor  service 
came  into  effect  on  November  7. 
There  will  be  a  period  of 
preparation  before  the  new 
contract  for  GPs  comes  into 
operation  from  April  1990. 

Parallel  import  discount  recovered 
England  by  the  extra  clawback, 
imposed  on  May  1  last  year, 
totalled  £7m  in  the  first  15 
months,  according  to  Health 
Minister  Virginia  Bottomley.  She 
says  there  are  no  plans  to 
reconsider  the  clawback. 

IPMI:  In  C&D  last  week,  figures 
given  by  Dr  Ian  Jones  in  support  of 
the  changes  in  the  25  year  life  of 
the  Institute  should  have  read: 
pharmacy  numbers  down  from 
14,354  in  1964  to  11,741  in  1988, 
average  ingredient  cost  of  an  item 
up  from  10s  2Vzd  to  £6  now  and 
the  average  number  of  scripts  per 
pharmacy  up  from  16,000  to 
33,000. 


Professional  standards  have  been 
introduced,  for  the  first  time  and 
without  consultation,  into  the 
terms  of  service  for  Scottish 
contractors. 

A  new  paragraph  (2A)  has 
been  added  to  Part  1  of  Schedule 
3  (terms  of  service  for  chemists) 
in  the  Regulations.  It  reads: 
'  'Without  prejudice  to  any  rule  or 
implication  of  law  to  the  effect,  a 
chemist  who  provides 
pharmaceutical  services  in 
accordance  with  arrangements 
made  in  the  Regulations  shall  do 
so  in  conformity  with  standards 
generally  accepted  in  the 
pharmaceutical  profession. 

The  reason  for  including  this 
clause  —  which  does  not  appear  in 
the  regulations  for  England,  Wales 
and  Northern  Ireland  —  is  said  to 
be  to  enable  payments  to  be  made 
for  supplementary  services. 

Chairman  of  the 
Pharmaceutical  General  Council, 
Graeme  Millar,  says:  "It  is  a  two 
edged  sword.  Inclusion  of  the 
clause  enables  us  to  move  forward 
on  the  matter  of  payment  for 
additional  services,  but  it  can  be 
used,  in  the  future,  to  introduce 
professional  standards  into  the 


Ronald  McMullan  (right)  was 
elected  as  the  next  President  of 
the  Pharmaceutical  Society  of 
Northern  Ireland  at  last  month's 
Council  meeting. 

Mr  McMullan,  who  registered 
in  1961  and  was  elected  a  Fellow 
of  the  Society  in  1984,  is  the 
pharmaceutical  officer  at  the 
Central  Services  Agency.  Vice- 
President  for  the  year  is  Robin 
Holliday ,  a  proprietor  pharmacist 
from  Lisburn.  Robert  Dillon  was 
re-elected  as  treasurer. 

Samuel  Simpson,  a  proprietor 
pharmacist  from  Portglenone,  co. 
Antrim,  was  co-opted  to  fill  the 
vacancy  left  by  the  resignation  of 
Margaret  Watson. 

Dr  Marie  Ma'guire  senior 
research  fellow  atvthe  school  of 
pharmacy,  Queen's  University  of 
Belfast,  recently  completed  a 
project  investigating  the  services 
available  from  drug  information 
centres  throughout  Europe.  A 
copy  of  the  study,  which  received 
a  grant  from  the  C.W.  Young 
Scholarship  Fund,  was  presented 
to  Council  members. 

The  Secretary  reported  that 
the  RPSGB  has  agreed  to  act  as 
assessor  under  the  permanent 
provisions  of  MAL45  and  M AL69 
for  pharmacists  registered  with 
PSNl.  The  secretary  will  advise 
the  Royal  Society  of  pharmacists 
who  are  Qualified  Persons  in 


contract.  We  have  taken  legal 
advice  and  understand  that  it  can 
apply  both  to  new  services  and 
existing  professional  services". 

National  Pharmaceutical 
Association  director,  Tim  Astill, 
comments:  "It  surprises  me  that 
such  a  fundamental  change  as  this 
should  be  sneaked  into  the 
Regulations,  without  prior 
consultation.  It  depends  on  how 
the  new  rule  is  to  be  applied  and  to 
what  end.  If  health  boards  are 
encouraged  to  make  use  of  it,  then 
we  will  have  the  same  teams  as 
the  doctors  have  looking  at  all  our 
professional  services. 

"Note  that  a  new  clause  is  to 
be  inserted  into  paragraph  7  which 
says:  'Records  to  be  made 
available:  A  chemist  who  has 
undertaken  to  provide 
supplemental  services  within  the 
meaning  of  paragraph  (3)  of 
regulation  27  shall  on  request  make 
available  to  the  Board  all  records 
kept  in  accordance  with  sub- 
paragraphs (b)  and  (c)  of  that 
paragraph' , ' '  says  Mr  Astill. 

The  Law  Department  of  the 
Royal  Pharmaceutical  Society  was 
not  able  to  comment  "on  this 
contractual  matter." 


Northern  Ireland  and  who  may  be 
suitable  for  inclusion  on  the  panel 
of  assessors. 


An  application  from  Patrick 
Lane,  1  Fullerton  Road,  Newry, 
for  registration  under  the 
reciprocal  agreement  between 
the  Northern  Ireland  and  Great 
Britain  was  approved. 

Dr  Terry  Maguire  asked  if  the 
training  packages  for  patient 
medication  records  and  services 
to  residential  homes  will  be 
available  to  contractors  in 
Northern  Ireland.  It  is  understood 
that  PCC  negotiators  have  not  yet 
agreed  with  the  DHSS  on 
payment  for  these  additional 
services.  When  this  has  been 
achieved  the  courses  will  be  made 
available  through  the  post 
qualification  education  and 
training  for  pharmacists  sub- 
committee. 


Counterfeits: 
only  one? 

The  Greek  Zantac  scare  earlier  in 
the  year  is  the  only  report  of 
counterfeit  medicine  entering  the 
UK  distribution  chain  the  past  12 
months. 

In  a  Parliamentary  written 
answer  Health  Minister  Virginia 
Bottomley  said  the  product  was 
marked  with  a  genuine  batch 
number.  One  importer  distributed 
240  20-tablet  packs  from  the 
batch. 

It  is  not  known  what 
proportion  may  have  been 
counterfeit.  Analysis  suggested 
the  counterfeit  product  appeared 
to  present  no  hazard  to  patients. 

In  a  separate  incident  involving 
the  same  product,  an  importer 
recognised  it  as  outside 
specifications  and  returned  it  to 
their  supplier,  Mrs  Bottomley 
said. 

Boots  seek  to 
quosh  pay 
rumours 

Boots  the  Chemists  have  acted  to 
quell  continuing  speculation  that 
the  company  might  be  seeking 
separate  negotiations  with  the 
Department  of  Health  on 
pharmacists'  remuneration. 

The  move  follows  persistent 
rumours  that  Boots  were  behind  a 
Company  Chemist  Association 
proposal  put  recently  to  PSNC 
that  it  should  have  its  own  voice  in 
pay  negotiations  with  the 
Department  of  Health  (C&D 
September  30,  p520).  The  move 
is  understood  to  have  caused  a  rift 
between  Boots  and  the  smaller 
members  of  the  CCA. 

Responding  to  Press 
comments  last  week,  Boots  say: 
"The  company  is  not  seeking 
such  separate  negotiations.  The 
PSNC  conducts  such  negotiations 
on  behalf  of  the  profession,  and 
Boots  is  represented  at  the  PSNC 
through  it  membership  of  the 
Company  Chemists  Association. 

"In  the  same  edition  (of  the 
PJ)  a  separate  article  suggested 
'that  there  was  a  widening  rift' 
between  Boots  the  Chemists  and 
other  members  of  the  CCA. 
Boots  are  not  aware  of  any  'rift'. 
Boots  are  also  not  aware  of  any 
proposal  that  the  CCA  should 
withdraw  from  the  PSNC ,  or  that 
they  or  any  member  of  the  CCA 
should  withdraw  from 
membership  of  the  Association. 

"Boots  the  Chemists  hope 
that  the  above  statement  will  put 
an  end  to  this  speculation. 


PSNl  COUNCIL 
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Another  hurdle 
to  qualify? 

Graduates  in  Northern  Ireland  at 
present  undertaking  their  pre- 
registration  experience  are  being 
required  to  sit  an  assessment 
before  registration.  PSNI  Council 
has  agreed  to  this  move  in  an 
attempt  to  standardise  the  training 
experience  of  each  student.  The 
Council  was  not  happy  with  the  old 
assessment  scheme  performed  by 
the  tutors  every  13  weeks,  and 
has  decided  to  add  to  it  an  end  of 
year  assessment.  It  felt  that 
whereas  the  majority  of  students 
receive  adequate  experience,  a 
few  finished  their  statutory  52 
weeks  without  reaching  a 
standard  suitable  for  registration. 

Back  in  the  '  'good  old  days"  a 
pharmacy  course  was  undertaken 
on  a  part-time  basis  at  Belfast 
Technical  College  while  the 
apprentice  was  in  employment, 
and  pre-registration  experience 
was  unnecessary. 

The  degree  course  means  that 
the  student  has  no  work 
experience  before  qualification, 
hence  the  pre-registration  year. 
There  is  little  doubt  that  students 
need  experience  before  being  let 
loose  on  the  public.  As  one 
colleague  remarked  to  me 
recently:  "These  degree  people 
couldn't  sell  ice  cream  in  the 
Sahara  desert!" 

Most  tutors  and  students 
appear  to  be  unhappy  about  the 
prospect  of  yet  another  hurdle  to 
be  overcome  on  the  road  to 
becoming  M PSNI.  Many  potential 
problems  spring  to  mind:  students 
may  be  put  under  undue  stress; 
tutors  may  feel  that  the 
assessment  might  be  used  as  an 
indicator  of  how  well  they  are 
performing:  the  student  who 
performs  poorly  might  put  the 
blame  on  the  tutor,  and  so  on. 

On  the  positive  side,  however, 
the  assessment  will  be  pitched  at 
a  standard  where  the  average  pre- 
registration  student  has  little  to 
fear.  It  should  encourage  the  less 
interested  student  to  take  a  more 
active  part  in  his  or  her  own 
training.  Rather  than  simply 
learning  passively  as  an  extra 
"pair  of  hands",  all  students 
might  be  keener  to  seek  out 
background  information  on  the 
many  facets  that  make  up  hospital 
and  community  pharmacy 
practice. 

Unfortunately,  a  final 
assessment  is  the  only  yardstick 
the  Society  has  at  its  disposal  to 
ensure  that  those  who  are  allowed 
onto  the  Pharmaceutical  Register 
are  of  a  suitable  standard.  This 
initiative  is  in  the  best  interests  of 
the  public  and  the  profession.  If 
properly  organised  it  should  have 
the  support  of  all  pharmacists. 
From  a  Northern  Ireland 
community  pharmacist. 


TOPICAL  REFLECTIONS 


Is  'one-a-day' 
enough? 

The  other  day  we  had  a 
most  unusual  accident  in  the 
shop  when  a  member  of 
staff  knocked  a  bottle  of 
strong  ammonia  over.  The 
shop  cleared  faster  than  it 
ever  does  at  closing  time, 
leaving  me  to  clear  up  the 
mess  and  reflect  upon  times 
past  when  the  worst 
spillages  were  either 
Liquafruta  Medica  or  a 
bottle  of  cod  liver  oil. 

How  times  have 
changed!  From  being 
objects  of  distaste  both  garlic  and  cod  liver 
oil  are  becoming  accepted  weapons  in  our 
armoury  against  heart  disease.  As  I 
indicated  a  few  weeks  ago,  my  sales  of 
cold  liver  oil  have  rocketed  recently. 

Another,  slightly  more  controversial 
use  of  cod  liver  oil  has  been  for  athritic 
conditions,  the  initial  reason  for  the 
resurgence  in  its  popularity.  If  the  patient 
feels  an  improvement  and  the  product 
does  no  harm  I  am  all  in  favour. 
Circumstantial  evidence  and  the  test  of 
time  suggests  that  before  long  we  may 
find  a  scientific  rationale  for  its  use. 

One  note  of  caution,  however. 
Recently  most  manufacturers  of  cod  liver 
oil  capsules  have  introduced  '  'one-a-day' ' 
dosages.  Many  customers,  in  asking  for 
the  "one-a-day"  capsules,  tell  me  they 
could  never  take  the  oil  in  its  liquid  form,  so 
what  a  marvellous  idea  these  new 
capsules  are.  But  be  warned!  Invariably  I 
have  found  that  such  customers  are  taking 
the  oil  for  arthritic  problems  where  the 
"one-a-day"  preparations  are  useless 
since  the  capsules  are  fortified  with 
vitamins  A  and  D  to  provide  100  per  cent 
of  the  recommended  daily  amount.  The 
volume  of  oil  remains  effectively  the  same. 
For  athritic  patients  it  is  only  the  liquid  oil 
that  appears  to  work  when  the  volume 
taken  can  be  up  to  20ml  a  day  without  any 
problems  from  excessive  consumption  of 
vitamins  A  and  D. 


The  social 
graces 


The  report  of  the  Royal 
Pharmaceutical  Society's 
working  party  into  the 
content  of  the 
undergraduate  course 
suggests  that  60  hours  of 
social  and  behavioural 
science  should  be 
introduced.  I  qualified  too 
many  years  ago  to  want  to 
be  reminded,  but  I  can  still 
recall  that  as  part  of  my 
course  there  were  a  series 
of  humanities  lectures 
which  involved  the 
submission  of  a  research  project. 

Some  students  treated  this  part  of  the 
curriculum  as  a  joke  but  the  academic 
authorities  were  far  from  amused,  and  I, 
for  one,  felt  the  course  was  interesting  and 
rewarding.  I  can  only  support  the 
recommendation. 

Second  sight 

After  pondering  over  the  relaxation  of  the 
controls  over  the  sale  of  reading  glasses, 
I  eventually  decided  that  maybe  we  as 
pharmacists  could  offer  a  professional 
sales  environment  in  a  commercial 
situation.  I  have  now  had  on  sale  for  the 
last  few  weeks  a  counter  stand  of  a  well 
known  brand  of  glasses  and  have  been 
amazed  at  their  reception. 

I  ensure  that  each  customer  is  made 
fully  aware  that  the  glasses  are  purely  for 
reading  and  that  this  condition  must  have 
been  originally  diagnosed  by  an  optician 
without  any  other  problem  presenting. 
Any  uncertainty  and  they  are  referred 
back  to  an  optician. 

Sales  have  been  impressive: 
purchasers  have  been  delighted  with  the 
ease  and  cheapness  with  which  they  can 
purchase  a  second  (or  third)  pair  of  glasses 
to  leave  at  a  convenient  location,  and  have 
expressed  outright  support  for  the  high 
profile  involvement  of  my  staff  and  myself 
in  their  sale. 
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OOL,  SMOOTH  AND  REFRESHING. 
IT  COULD  MAKE  A  MINT 


New  Retime  Gold  is  unlike  any  other  indigestion  tablet.  Thanhs  to  a  new  formulation  process  it  has  no  chalky 
aftertaste.  Its  finely  textured  particles  dissolve  in  the  mouth,  leaving  it  clean  and  minty.  Yet  it  wor\s  just  as  fast  as 
the  rest  of  the  Retime  range.  Make  sure  you  stock,  up-  What  with  a  new  taste  and  a  new  texture  -  not  to  mention 
a  new  advertising  campaign  -  it  could  be  a  recipe  for  success. 

FOR     PEOPLE     WITH     AN    APPETITE     FOR  LIFE 


Rennie 


COUNTERPOINTS 


Cosmar's 
quick  change 
and  new  nails 

The  Beauty  Trading  Company  has 
been  set  up  to  distribute  the 
Cosmar  range  of  nailcare 
products. 

The  new  company  will  handle 
all  products  in  the  Cosmar  range, 
including  the  Sculpture  Quick  and 
Quick  Fit  trade  marks,  with  the 
exception  of  Elegant  Touch 
Stickers  which  will  continue  to  be 
distributed  by  Original  Additions. 

Ti  >  coincide  with  the  change  of 
distribution,  Cosmar  have 
introduced  several  new  products 
into  the  range:  Wrap  Quick  fibre 
glass  nail  strengthening  system 
(£6.50),  Quick  Fit  nail  tip  kits 
(from  £1.95  to  £3.45),  Sculpture 
Quick  acrylic  primer  (£3.50)  and 
Quick  Fit  nail  tip  remover  (£3.25). 

The  Beauty  Trading  Company 
will  be  re-locating  to  West  London 
in  January  next  year  and  until  then 
will  be  operating  from  VC  House, 
London  Road,  Dunton  Green, 
Sevenoaks,  Kent.  Tel:  0732 
462024. 


Sweetener 
extension 
for  Vantage 

AAH  Pharmaceuticals  have  added 
two  products  to  their  Vantage 
sweetener  range,  with  a  low- 
calorie  sweetener  and  a  1,000 
pack  calorie-free  sweetener. 

The  low  calorie  sweetener 
contains  Nutrasweet  and  is  said 
not  to  have  any  aftertaste.  It  is 
sold  in  dispensing  containers  of 
150  (£1.10)  with  trade  outers  of 
12  at  £9.24. 

The  1,000  tube  of  own-label 
calorie-free  sweeteners 
complements  the  500  tube  in  the 
Vantage  calorie-free  sweetener 
range.  Tubes  are  sold  in  trade 
outers  of  12  (£6.60)  with  a  unit 
selling  price  of  £0.55.  AAH 
Pharmaceuticals .  Tel:  0928 
717070. 


TVS  test  market  for 
Beecham  Coughcaps 


Beecham  Health  Care  are  test 
marketing  new  Pharmacy  only 
cough  capsules  in  the  TVS  region 
from  this  month  after  obtaining  a 
licence  for  an  OTC  preparation  for 
slow-release  dextromethorphan 
30mg  which  would  previously 
have  been  a  Prescription  Only 
Medicine  (C&D  October  28, 
p692).  The  launch  is  to  be 
supported  by  television 
advertising  with  a  national 
equivalent  spend  of  £1 .5m. 

Beecham  Coughcaps  (10 
capsules,  £1.99  rsp)  each  contain 
dextromethorphan  hydrobromide 
40.2mg  equivalent  to  29.5mg 
dextromethorphan  base  in  a  slow 
release  capsule  formulation. 

The  recommended  dose  for 
adults  and  children  over  12  years 
old  is  one  capsule  twice  a  day  with 
an  interval  of  eight  hours  bet  ween 
doses  and  no  more  than  two 
capsules  a  day. 

Beecham  claim  the  capsules 
give  up  to  eight  hours  relief  from 
dry  cough  symptoms  and  are 
emphasising  that  the  product  does 
not  cause  drowsiness.  The 
capsules  are  also  seen  as 
convenient  and  portable. 

Television  advertising  is 


scheduled  to  begin  mid-December 
and  is  backed  up  by  point  of  sale 
material  including  a  tower 
dispensing  unit  containing  14 
packs  of  ten  capsules  sold  in  to  the 
trade  as  12  packs. 

Pharmacists  in  the  TVS  region 
are  being  mailed  with  two  packs  of 
capsules  and  information  about  the 
product.  Doctors  in  the  region  are 
also  being  sent  information  and  the 
offer  of  a  complimentary  pack. 

Beecham  hope  that  the  test 
market  will  allow  them  to  "fine 
tune"  the  product  before  national 
launch  next  year.  Beecham  Health 
Care.  Tel:  01-5605151. 

Faith  Products  have  added  an 
essentia]  bath  foam  and  a  seaweed 
bath  foam  to  their  Faith  in  Nature 
range  of  natural  skin  and  haircare 
products. 

Both  products  contain  only 
pure  essential  oils,  says  the 
company,  and  have  been 
formulated  without  any  animal 
testing  and  do  not  contain  any 
animal  by-products. 

Both  products  retail  at  £2.85 
(250ml),  at  a  trade  price  of  £9.93 
for  a  case  of  six.  Faith  Products. 
Tel:  061  764  2555. 


New  smokers 
Pearl  Drops 

Carter-Wallace  have  relaunched 
Pearl  Drops  smokers  1  +  1  tooth 
polish  with  a  tartar  control 
formula.  The  old  smokers  formula 
has  been  discontinued. 

Both  Pearl  Drops  and  Pearl 
Drops  smokers  1  +  1  are  being 
supported  with  a  £500,000 
television  advertising  campaign 
running  through  to  the  end  of 
December.  The  commercial  is 
being  screened  on  TV-am,  Anglia, 
Central,  STV  and  Channel  4. 
Carter-Wallace  Ltd.  Tel:  0303 
850661. 


£4m  spend 
on  toothpaste 

Beecham  Toifetries  are 
supporting  the  Macleans  and 
Aquafresh  toothpaste  ranges  with 
two  £2m  national  television 
advertising  campaigns,  running 
until  the  end  of  December. 

The  Macleans  campaign 
features  the  "toy  soliders" 
commercial  first  screened  in  the 
Summer,  which  Beecham  say  has 
been  reshot  to  make  the  visual 
effect  more  dramatic. 

The  Aquafresh  campaign 
features  the  '  'family  protection' ' 
animated  commercial.  Beecham 
Toiletries.  Tel:  01-560  5151. 


Hot  bottles 
are  black 

William  Freeman  have  introduced 
three  Suba-Screw  hot  water 
bottles  in  black. 

The  bottles  are  available  in 
three  different  styles:  baratherm 
(£2.64)  which  is  ribbed  on  both 
sides;  bara  £2.36)  which  is 
unribbed;  and  subaluxe  (£4.13) 
covered  in  a  deep  pile  acrylic 
simulated  fur  fabric. 

All  bottles  come  in  printed  clip 
closure  carriers.  William 
Freeman  and  Co  Ltd.  Tel:  0226 
284081. 
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MIND  YOU 
OWN  BUSINESS 


tT  doesn't  sound  like  the  best  opening  line 
1  for  cementing  customer  relations  does  it, 
but  read  on  and  you'll  find  there's  a  reason 

for  our  apparent  bluntness.  At  Evans  we 
pride  ourselves  on  being  a  recognised  market 

leading  drug  company  but  we're  equally 
aware  that  there's  no  room  for  complacency. 

So  we've  embarked  on  a  programme  of 
continuous  improvement  that  involves 
everyone  in  the  company  Over  150  of  our 
managers  for  example  have  taken  part  in 
business  game  weekends  where  we  use  a 
new  competitive  board  game,  to  simulate 
management  problems.  It's  not  only  a  lot  of 
fun  it  also  teaches  the  participants  how  to 
respond  to  market  forces,  how  production 
and  marketing  inter-relate  with  finance,  to 
make  decisions  and  how  to  relate  to  other 
people.  In  other  words  -  we  are  improving 

'performance'  because  we  believe  that 
regardless  of  whether  you  happen  to  be  a 

market  leading  drug  company  or  a 
community  or  hospital  pharmacist,  your 
success  tomorrow  depends  on  your 
performance  today. 

So  far  these  sessions  have  been  a  great 
success  and  we'd  like  to  share  some  of  that 
success  with  our  colleagues  in  the  pharmacy 

world.  So  weVe  organised  some 
complementary  [Maces  for  the  weekends 
2nd-4th  February  and  9th-llth  larch  1990. 

If  you'd  like  to  join  us  for  what  we  know  will 
be  a  stimulating  and  instructive  weekend, 
take  a  look  at  the  problem. 


Whether  you're  a  leading 

drug  company  or  a 
community  or  hospital 
pharmacist  your  success 
tomorrow  depends  on  how 
you  act  today/' 

Work  out  the  solution  using  your  analytical 
skills  and  fill  in  the  entry  form  giving  your 

answer,  name,  work  address,  telephone 
number  and  preferred  weekend  date.  Then 
cut  out  the  coupon  and  send  it  to  the 
competition  address.  All  entries  must 
be  received  by  December  15th  1989. 

There  are  36  places  available  in  total  and 
winners  will  be  selected  at  random  from  all 
the  correct  answers. 

The  weekend  will  take  place  at  a  luxury 
hotel  in  Central  England  and  we  will  sponsor 
all  fees,  accommodation  and  meals  - 
(unfortunately  there  are  no  cash 
alternatives). 

As  well  as  improving  your  business  skills 
there  will  be  the  opportunity  to  learn  more 
about  investing  in  stocks  and  shares. 

So.jf  you  mind  about  your  business  as  much 
a&  we  mind  about  ours,  we  hope  that  you'll 
test  your  skills  and  enter  the  competition 
today. 


36  places  at  business  weekends  to  be 
won  -  ENTER  NOW. 
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WHAT  YOU  HAVE  TO  DO:-  The  tablets  and  capsules 
have  different  numeric  values.  If  you  add  them  to- 
gether they  give  the  totals  shown. 
Solve  the  puzzle  by  working  out  the  missing  total  for 
the  left  hand  column. 

HOW  TO  ENTER:-  Send  your  completed  entry  form 
to  Evans  Business  Decision  Game,  202  Kensington 
Church  Street,  London  W8  4DP  to  arrive  no  later 
than  15th  December  1989. 
A  full  set  of  competition  rules  are  available  if  re- 
quired from  the  above  address. 


If 


NAME 


BLOCK  CAPITALS  PLEASE 

ADDRESS 


POST  CODE 


TEL  NO:  (daytime) 


Preferred  date:         Feb  2nd-4th  Q 
March  Qth-llthD 

The  missing  total  for  the 

left  hand  column  is:  


EVANS 

Quality  Cost  Effective 
Hearthcare 


COUNTERPOINTS 


Carter 
expand 
distribution 

Cartier,  best  known  for  their 
exclusive  jewellery,  are  seeking 
to  expand  distribution  of  their 
fragrance  range  in  pharmacies. 

Stocked  in  around  60  premium 
pharmacies  to  date,  the  range 
includes  Must  de  Cartier, 
Panthere  for  women  and  Santos 
for  men. 

Eau  de  Sport  was  added  to  the 
Santos  line  in  October.  Described 
as  a  fresh,  invigorating  eau  de 
toilette,  it  is  packed  in  an 
unbreakable,  light  transparent 
bottle  (100ml  £35). 

The  company  is  restructuring 
its  sales  division  and  has  recently 
appointed  Roger  Hemple  as 
fragrance  sales  manager.  Mr 
Hemple  said  Cartier  will  be 
offering  training  to  sales 
assistants:  "There  are  a  number 
of  chemists  who  have  been 
investing  in  their  premises  and  in 
the  quality  of  their  staff  through 
training  courses". 

Cartier  are  seeking  to  expand 
into  "classy"  chemists  but  will 
keep  the  total  number  of  outlets 
low  so  that  they  can  put  maximum 
assets  into  maintaining  the  quality 
of  products  and  point  of  sale 
material,  he  added. 

Their  aim  is  to  have  300 
outlets  including  department 
stores,  by  the  end  of  1990. 
Fragrance  will  benefit  from  the 
£2m  that  will  be  spent  on 
promoting  the  Cartier  brand  name 
next  year.  Cartier  Ltd.  Tel:  01-493 
6962. 


Andrex  on  TV 
with  puppy 
"Dog  Juan" 

Scott  are  advertising  their  Andrex 
range  of  six  pastel  shades  on 
television  from  November  20. 

The  £1.5m  campaign  will  run 
for  three  months  in  all  television 
regions.  It  features  a  30-second 
commercial  and  a  10-second  cut- 
down,  which  both  close  with  the 
copyline:  "Soft,  strong,  long,  and 
lots". 

The  commercial  is  entitled 
"Dog  Juan",  and  has  a  cheeky 
romantic  theme,  say  Scott.  It 
shows  the  Andrex  puppy  not  only 
having  difficulties  in  choosing 
which  of  the  colours  to  pick,  but 
also  in  a  dilemma  over  which  of 
two  female  puppies  he  should 
pursue.  Scott  Ltd.  Tel:  0342 
327191. 


- 


Elemis  coming  soon 


A  new  environmentally  friendly, 
natural  cosmetics  line  is  to  be 
launched  into  premium 
pharmacies  next  year,  after  a 
preview  in  Debenhams  stores. 

Elemis,  from  Emma  Steiner 
Ltd,  is  a  herbal-based  range  for 
skin,  hair  and  bath  care  and 
includes  a  selection  of 
aromatherapy  products.  Spurning 
the  "sensible,  homespun,  down- 
to-earth"  concept  of  most  natural 
products,  the  range  is  aimed  at 
sophisticated  women  concerned 
about  environmental  issues,  says 
executive  director  Linda  Steiner. 

The  bath  and  shower  range  is 
based  on  a  patented  milk  whey 
naturally  fermented  by  bacteria, 
which  acts  as  a  buffer  to  maintain 
pH  around  5.5,  close  to  that  of  the 
skin. 

Prices  range  from  £5.95  to  £25 
for  bath  and  shower  products, 
which  include  a  face  and  body 
wash,  intimate  body  wash, 
relaxing  foaming  bath,  and  a 
refreshing  foaming  bath. 

Products  for  hair  include 
shampoos  and  conditioning  rinses, 
enriched  with  proteins,  amino 
acids,  vitamins  and  moisturising 
factors  and  again  including  the 
patented  whey  milk  formula. 
Shampoo  comes  in  five  varieties, 
herbal,  balsam,  seaweed,  forest 
flora  and  chamomile  (250ml 
£4.95). 

The  skincare  products  cover 
cleansing,  toning  and  moisturising 


Coffee  time 

Aladdin  International  Corporation 
have  introduced  a  new  range  of 
insulated  coffee  jugs. 

The  370  range  is  available  in 
mint  green  and  pink  pastel  shades 
as  well  as  white,  and  retail  prices 
start  at  £4.99  (£3.08  trade). 

The  jug  is  glass  insulated  with 
a  plastic  body  and  holds  up  to  a 
litre  of  liquid.  Aladdin 
International  Corporation.  Tel: 
0923  247776. 


regimes  and  include  face  masks, 
floral  waters  and  special 
treatments.  Prices  range  from 
£6.50  for  an  extra  rich  hand  ere  me 
to  £17.50  for  a  cell  support  lotion. 

Marigold,  rosepetal,  lime 
blossom  and  chamomile  cleansers 
cost  £12.50  (200ml),  and  toners  in 
passion  fruit,  ginseng,  lavender 
and  apricot,  £11.95  (200ml). 
Moisturisers  come  in  four  types 
for  different  skin  types  for  daytime 
(50ml  £9.50)  or  night  time  (50ml 
£11.50). 

There  are  also  four  sun  care 
products  and  a  Actif  aromatherapy 
range  which  includes 
moisturisers,  creams,  balms  and 
bath  oils  (from  £4.55).  Support  for 
Elemis  will  be  geared  to  regional 
newspaper  and  radio  advertising. 
Product  leaflets  and  point  of  sale 
material  will  be  available.  Emma 
Steiner  Ltd.  Tel:  01-409  0463. 


Sanpro 
promotion 

AAH  Pharmaceuticals  are  offering 
Vantage  members  a  15  per  cent 
discount  on  feminine  hygiene 
products,  in  their  new  Winter 
promotion. 

Purchases  of  eight  outers,  in 
any  combination  of  the  eight 
products  in  the  Vantage  range, 
qualify  for  the  discount. 

The  range ,  in  outers  of  24 ,  is : 
Vantage  press-on  towels  size  1 
regular  10s  and  20s;  size  2  super 
10s  and  20s;  size  3  super  plus  10s; 
pant  liners;  mini  pads,  and  super 
slims. 

The  promotion  runs  from 
November  13  to  December  22. 
AAH  Pharmaceuticals  Ltd.  Tel: 
0928  717070. 

Nappy  bags 
by  Vantage 

AAH  Pharmaceuticals  have 
launched  Vantage  nappy  bags  for 
disposal  of  nappies,  wipes,  tissues 
and  cotton  wool. 

Each  bag  is  odourised  with  a 
delicate  perfume  to  help  prevent 
unpleasant  odours.  The  bags  can 
be  used  to  line  a  nursery  bucket, 
or  while  travelling. 

The  packs  feature  a  one-bag- 
at-a-time  pull-out  dispenser,  and 
contain  50  bags  each  (£0.99). 
Outers  of  12  cost  £7.80  (trade). 
AAH  Pharmaceuticals  Ltd.  Tel: 
0928  717070. 


ON  TV  NEXT  WEEK 


(iT\  <  ,t  rimpian                   1 '  !  Iste] 
B  Border                         G  Granada 
C  Central                         A  Anglia 
CTV  Channel  Islands          TSW  South  West 
LWT  London  Weekend        TTV  Thames  Television 
C4  Channel  4                    TV-am  Breakfast 
Television 

SKSky 

STV  Scotland  (central) 

Y  Yorkshire 

HTY  Wales  &  West 

TVS  South 

TT  Tyne  Tees 

Aquafresh: 

All  areas 

Beecham  Powders  Capsules: 

All  areas 

Benylin: 

All  areas 

Benyiin  Day  &  Night: 

A,  TVS,  LWT,  TTV 

Bisodol: 

TV-am 

Celsius: 

U 

Format: 

C,G,Y,LWT 

Listerine: 

GTV 

Macleans: 

All  areas 

Microglide: 

All  areas 

Pearl  Drops: 

C,A,STV,C4,TV-am 

Plax: 

HTV,TT,STV,Y 

Samsara: 

G.C,LWT,TT,STV 

Sanatogen:                             All  areas  except  CTV.C4  &  TV-am 

Solpadeine: 

All  areas 
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Just  one  hank 

to  process  all  your  Access/MasterCard 
and  Visa  sales  vouchers.  Because 
Midland  Bank  has  introduced  Duality, 
the  complete  card  service  for  retailers. 

Just  one  floor  limit 

to  remember,  so  there's  no  chance  of 
staff  making  costly  mistakes. 


to  use  at  the  point  of  sale,  regardless  of 
which  card  is  presented.  With  just 
one  summary  sheet  to  complete,  and 
one  statement  to  file. 


to  find  out  more  details.  Duality  is 
not  a  dream,  it's  reality 


For  a  brochure  on  how  one-stop  hanking  can  help  your  business, 
please  complete  the  coupon  or  call  the  Midland  Help  Desk  on  0800  626  966. 


MIDLAND 

MERCHANT  SERVICES 


1  Plp'jcp  cf>r 


Please  send  me  details  on  Duality 
Send  to:  Roger  Taylor,  Senior  Sales  and  Marketing  Manager,  Merchant  Services, 
Midland  Bank  pie,  192  Eyre  Street,  Sheffield  SI  3GQ 


CD  11/11  D 


Name 


l'i  isitii  m_ 


O  impany. 
Address  


L 


lelepln  me_ 
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Of  course, 
pharmacists  alway 
get  preferential 
treatment. 


Not,  we  hasten  to  add,  in  healthcare. 

But  in  pensions  and  savings  plans,  it's  rather  different. 

RNPFN  only  offers  plans  to  healthcare  professionals. 
Our  founder  began  RNPFN  over  100  years  ago  for  this  sole 
purpose. 

And  since  then,  the  opportunity  to  take  out  our  plans 
has,  unquestionably,  become  something  of  a  pnvilege. 

Over  past  years,  our  investment  record  has  been 
consistently  better  than  that  of  many  of  the  largest 
insurance  companies. 

In  a  'Money  Management'  survey  of  10  year  savings 
plans  reaching  maturity  in  the  years  1980  to  1989*  RNPFN 
appeared  in  the  top  10  companies  for  investment 
performance  no  fewer  than  8  times  out  of  10. 

So  if  you're  thinking  about  a  pension  or  savings  plan, 
find  out  about  RNPFN. 

When  the  subject  is  as  important  as  your  financial 
security,  wouldn't  you  prefer  to  have  preferential  treatment? 


We  have  plans  for  pharmacists. 


The  Royal  National  Pension  Fund  for  Nurses. 

Burden  House,  15  Buckingham  Street,  London  WC2N  6ED 
Member  of  Lautro. 


*Source:  Money  Management,  May  1989  Past  performance  is  not  necessarily  a  guide  to  future  returns 


COUNTERPOINTS 


FSC's  latest 

Chromium  picolinate  is  the  latest 
product  to  be  added  to  FSC's 
range  of  Advanced  Formulae. 

The  US  recommended  daily 
intake  of  chromium  is  between 
50-200mcg  but  studies  have 
shown  that  most  diets  (90  per 
cent)  fall  well  below  this  level, 
claim  FSC.  Chromium  picolinate 
contains  a  trivalent  form  of 
chromium  which  is  said  to  be  more 
readily  absorbable.  Trials  point  to 
its  usefulness  in  lowering  total 
cholestrol  levels  (especially 
LDLs)  and  for  maintaining  normal 
blood  sugar  levels. 

The  product  contains  200mcg 
of  chromium  picolinate  per  capsule 
in  packs  of  30  (£2 .30,  £8  trade  for 
outer  of  six).  The  Food 
Supplement  Co.  Tel:  0483426666. 


Vita  range  in 
pharmacies 

A  range  of  "vitamin  enriched" 
soft-centred  sweets  launched 
earlier  this  year  is  being 
introduced  to  pharmacies  via 
Vestric. 

The  Vita  range  is  being  sold  by 
The  Real  Confectionary 
Company,  a  subsidiary  of  the 
matches,  lighters  and  smokers' 
requistes  company  Bryant  and 
May. 

The  range  consists  of  three 
variants:  Vitafruit,  Vitamint  and 
Vitasoothe.  The  come  in  foil-lined 
bags  (12  per  display  box)  to  retail 
at  around  £0.49  a  bag. 

Each  sweet  provides  over  50 
per  cent  of  the  recommended 


Scotch  boost  on  video 

The  Scotch  Film  Group  are 
promoting  their  videocassette 
brand  with  a  £2. 5m  advertising 
and  promotions  campaign  to 
coincide  with  the  Winter  sales 
period. 

The  commercial  will  break 
nationally  in  early  December  and 
run  through  until  early  1990. 

To  complement  the  campaign, 


the  company  is  offering 
consumers  a  free  calendar  with 
EG  and  E180  twin  and  triple  packs 
and  EG  and  E240  twin  packs.  The 
calendar  comes  with  money-off 
vouchers  worth  £4 . 

POS  material  includes  A4  and 
A3  posters  and  countertop 
showcards.  Scotch  Film  Group. 
Tel:  0344  58407. 


daily  intake  of  vitamin  C  and  one 
sixth  of  the  thiamin  and  niacin 
requirements,  say  The  Real 
Confectionary  Co.  Ltd.  Tel:  0494 
33300. 


Braun  burst 
on  radio 
and  TV 

Braun  are  supporting  their 
Independent  2000  gas  curlers 
with  a  £l.lm  national  television 
campaign  until  Christmas. 

The  30-second  commercial 
was  filmed  in  New  York,  and 
highlights  the  Indepedent's 
"suitability  for  the  lifestyles  of 
women  in  all  walks  of  life." 

It  is  expected  to  be  seen  by  75 
per  cent  of  its  target  audience, 
women  aged  between  16-44,  an 
average  of  five  times,  says  the 
company. 

It  will  be  supported  by  a  radio 
campaign,  based  on  the  television 
theme,  playing  on  Capital  Radio 
and  extending  in  the  south  to 
Ocean,  Southern  Sound  and  Two 
Counties.  In  addition,  the 
commercial  will  also  be  played  on 
the  Burton  group's  Radio  Top 
Shop.  Braun  UK  Ltd.  Tel:  0932 
785611. 


Neutradol  is 
bigger 

M.S.  George  have  introduced  a 
larger  size  Neutradol  spray  which, 
like  the  smaller  one,  is  a  non- 
aerosol  pump  spray. 

The  "atractively  packaged  " 
125ml  spray  has  a  pilfer-proof 
sleeve,  and  retails  at  £2.09. 
Neutradol  will  be  advertised  on 
televising  in  next  Spring,  sav  M.S. 
George  Ltd.  Tel:  01-351  3465. 


Almay  are  supplying  each  display 
unit  parcel  of  the  Almay  Ski 
Protection  range  with  a  new 
"eye-catching"  header  card. 
Almay.  Tel:  075323971. 


IF  YOU'RE 
RECOMMENDING  A 
NATU  RAL  TRANQUI LLISER 

YOU  WANT  TO 
RECOMMEND  ONE 
THATS  EFFECTIVE. 
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Bard's 
catheter 
conforms 

Bard  have  launched 
Conformacath,  a  new  type  of 
female  Foley  catheter.  It  is  not  yet 
prescribable  on  form  FP10. 

Conformacath  has  a  thin- 
walled  section  which  conforms  to 
the  shape  of  the  female  urethra,  as 
it  changes  along  its  length  from  the 
external  meatus  to  the  bladder. 

Its  benefits,  say  Bard,  are: 
greater  patient  comfort;  a 
reduction  in  trauma  to  the  urethra; 
a  reduced  likelihood  of 
encrustation  and  obstruction;  a 
reduction  in  catheter  expulsion; 
fewer  by-passing;  and  fewer 
catheter  changes.  And  one 
Charriere  size  fits  all  patients,  say 
Bard. 

The  cost  of  each  catheter  is 
£3.95  (trade).  Bard  Ltd.  Tel:  0293 
27888.  

Konica  have  launched  their  super 
VHS  video  cassettes  for  high 
resolution  S-VHS  recording  and 
playback  into  the  UK.  S-VHS  is 
availalbe  as  SE-180  (£7.63), 
SE-120  (£6.58),  SE-60  (£5.74) 
and  SE-30  (£5.21).  Konica  UK. 
Tel:  01-751  6121. 


Targocid 
injection 


Merrell  Dow  have  introduced 
Targocid  injection  containing 
teicoplanin,  a  glycopeptide 
antibiotic,  for  the  treatment  of 
serious  gram-positive  infections  in 
hospitals. 

Manufacturer  Merrell  Dow 
Pharmaceuticals  Ltd,  Stana  Place, 
Fairfield  Avenue,  Staines, 
Middlesex,  TW18  4SX 
Description  Vials  contain  200mg 
or  400mg  teicoplaning  as  a 
lyophilisate  for  reconstitution. 
Each  pack  contains  an  ampoule  of 
water  for  injections  as  diluent. 
The  vials  do  not  contain  a 
preservative 

Uses  Active  against  aerobic  and 
anaerobic  gram  positive  bacteria 
including  Staphylococcus  aureus, 
coagulase  negative  staphylococci, 
streptococci,  enterococci,  Listeria 
monocytogenes,  and  gram-positive 
anaerobes  including  Clostridium 
difficile. 

Indicated  in  potentially  serious 
gram-positive  infections  including 
those  which  cannot  be  treated 
with  other  antimicrobials  and 
staphylococcal  infections  resistant 
to  other  antibiotics 
Dosage  Targocid  can  be  given  by 
intramuscular  or  intravenous 


PRESCRIPTION  SPECIALIT 


injection  or  intravenous  infusion. 
For  reconstitution  and  dosage  see 
Data  Sheet 

Side  effects  Include  erythema, 
local  pain,  thrombophlebitis,  rash, 
pruritus,  fever,  bronchospasm, 
anaphylactic  reactions,  nausea, 
vomiting,  diarrhoea,  dizziness  and 
headaches.  Mild  hearing  loss, 
tinnitus  and  vestibular  disorder 
have  been  reported.  Also  has 
effects  on  the  blood  and  liver  and 
kidney  function,  see  Data  Sheet 
Contraindications,  warnings 
etc  Hypersensitivity  to 
teicoplanin.  Use  with  caution  in 
patients  sensitive  to  vancomycin 
as  cross-sensitivity  can  occur. 
Periodic  haematological,  liver  and 
renal  function  tests  should  be 
carried  out.  Renal  and  auditory 
function  tests  should  be  done  with 
prolonged  use  in  patients  with 
renal  insuffiency  and  when  used 
with  other  drugs  which  may  have 
neurotoxic  or  nephrotoxic 
properties.  Dose  should  be 
adjusted  in  patients  with  renal 
impairment 

Supply  restrictions  POM 
Packs  Combined  packs 
containing  one  vial  providing 
200mg  teicoplanin  (£26.72)  or 
400mg  teicoplanin  (£53.44,  both 
trade)  and  one  ampoule  of  water 
for  injections 

Product  licences  200mg  vial 
4425/0088;  400mg  vial  /0089  and 
water  for  injections/0090 
Issued  November  1989 


CP  Pharmaceuticals  have  introduced 
diclofenac  tablets  25mg  (100 
£9.50)  and  50mg  (100  £18.49)  to 
their  generics  range.  Arthroxen 
has  been  added  to  the 
"professional"  original  pack 
generics  range.  It  contains 
naproxen  250mg  or  500mg  in 
blister  packs  of  60  tablets  (£6.22 
and  £11.72  respectively,  all  prices 
trade).  CP  Pharmaceuticals  Ltd. 
Tel:  0978661261. 

Novo  have  added  human 
protophane  Penfill  and  Penmix 
30/70,  a  soluble/isophane  insulin 
mixture,  to  their  range  of  sterile 
suspensions  for  use  in  Novopen  or 
Novopen  II  devices.  Both  contain 
human  insulin  (pyr)  lOOiu/ml  in 
1.5ml  cartridges  (5  £7.69  trade). 
Novo  Laboratories  Ltd.  Tel:  0256 
55055. 

Delta  Pharmaceuticals  have  been 
taken  over  UK  distribution  of  the 
Deltasoralen  range  of  products  for 
use  in  PUVA  therapy  on  a  named 
patient  basis.  Delta 
Pharmaceuticals .  Tel:  0908 
368071. 

Coloplast  have  added  a  new  size  to 
their  range  of  Comfeel  pressure 
relieving  dressings.  The  15  by 
15cm  size  (10  £48  trade)  is  coded 
3313.  It  is  not  prescribable  on 
FP10.  Coloplast  Ltd.  Tel:  0733 
239898. 


Each  Natracalm  tablet  contains 
the  equivalent  of  a  full  SOOmg  of  Passiflora 
incarnata. 

(Which,  as  you  probably  know,  is  a 
herbal  remedy  traditionally  used  for  the 
symptomatic  relief  of  nervous  tension  and  the 
stress  and  strain  of  everyday  life). 

Natracalm  represents  a  new  generation 
of  herbal  remedies:  it  contains  a  higher 
level  of  active  ingredients  than  many  herbal 
products  previously  available. 

It  has  a  full  product  licence,  and  is  GSL 
so  no  prescription  is  required. 

And,  at  a  time  of  growing  concern  about 
potential  tranquilliser  dependency,  and 
when  customers  will  increasingly  be  seeking 
your  advice,  it's  reassuring  to  know 


that  Natracalm  is  non- addictive  and  has  no 
known  side  effects. 

Last,  but  not  least,  Natracalm  is  backed 
by  major  advertising  campaigns  in  both  the 
national  and  women's  press. 

The  Natracalm  formula  works.  You  can 
recommend  it  with  confidence. 


1+8  Tablets 


English  Grains 

HEALTHCARE 

Park  Road,  Overseal,  Burton-on-Trent, 
Staffs  DE12  6JT. 
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Eire  responds 
to  criticism 

I  write  on  behalf  of  the  National 
Drugs  Advisory  Board  in  Dublin  in 
response  to  certain  remarks 
attributed  to  Mrs  Joy  Wingfield  of 
the  RoyaJ  Pharmaceutical  Society, 
in  her  paper  to  the  recent  British 
Pharmaceutical  Conference 
(C&D,  September  16,  p444). 

Specifically,  while  reviewing 
arrangements  for  regulation  of 
veterinary  medicines  in  the  EEC, 
the  situation  in  Ireland  was  singled 
out  for  apparently  uninformed 
criticism.  Mrs  Wingfield  is 
reported  to  have  referred  to  '  'the 
failure  by  some  EC  countries, 
notably  Ireland,  to  genuinely 
implement  EEC  directives". 

EC  Directives  81/851  and 
81/852  came  into  force  in  Ireland 
under  the  EC  (Veterinary 
Medicinal  Products)  Regulations 
1986  (SI  22  of  1986),  which 
govern  the  placing  on  the  market 
and  manufacture  of  veterinary 
medicinal  products.  Under  these 
regulations,  the  manufacture  of 
such  products  including  import 
from  outside  the  EEC  has  been 
controlled  since  January  1,  1987, 
since  when  it  has  been  illegal  to 
manufacture  such  products 
without  a  licence. 

As  the  competent  authority  for 
veterinary  medicinal  products,  the 
National  Drugs  Advisory  Board 
was  given  responsibility  for 
controlling  these  activities  in 
conjunction  with  the  Department 
of  Health  and  the  Department  of 
Agriculture  and  Food.  A  number 
of  licences  have  now  been  issued 
controlling  manufacture  and 
importation  of  veterinary 
medicinal  products  in  Ireland. 

In  addition  to  manufacturing, 
SI  22  also  covers  marketing  of 
veterinary  products,  and  since 
January  1987  authorisation  is 
required  to  allow  marketing  of 


The  retirement  of  Bill  Wake  as  secretary  of  Northumberland  LPC  was 
celebrated  at  a  formal  dinner  held  at  the  Holiday  Inn,  Newcastle. 
Chairman ,  Mr  D.  Melia  expressed  the  Committee 's  respect  for  Bill 's 
diplomacy  and  sincerity  during  his  15  years  of  service.  Pictured  here 
vice-president,  Mr  G.  Dent  (left)  presents  Mr  Wake  with  a  set  of  golf 
clubs  as  a  mark  of  appreciation ,  supported  by  Miss  Short,  the  new 
secretary  and  chairman  Mr  D.  Melia  (right).  Mr  Wake  says  he  now 
hopes  to  find  time  to  use  the  clubs 


new  products  in  Ireland. 
Applications  for  product 
authorisation  are  also  being 
received  under  the  review 
programme  for  products  already 
on  the  market.  The  1986 
regulations  laid  down  a  strict 
timetable  for  the  review 
programme,  the  first  category  of 
which  was  penicillin-containing 
antibiotics,  and  hormones,  with 
progressive  review  of  remaining 
categories  of  products  by  the 
appointed  date  of  October  1991. 

The  situation  regarding  the 
review  of  veterinary  medicines  in 
Ireland,  as  with  all  EC  countries, 
remains  a  very  dynamic  one.  It  is 
therefore  essential  to  obtain  up- 
to-date  information  and  Mrs 
Wingfield  would  have  been  well 
advised  to  have  contacted  ND  AB 
as  the  appropriate  authority  here 
to  verify  these  facts  before  making 
potentially  misleading  statements. 

The  Department  of 
Agriculture  and  Food  enforces  the 
regulations  governing 
importation,  sale,  supply  and  use 
of  veterinary  medicinal  products 
through  their  network  of  locally 
based  veterinary  inspectors. 
Successful  prosecutions  have 
already  been  brought  in  a  number 
of  cases  of  illegal  sale  and  supply. 

No  country  can  afford  to  be 
complacent,  including  the  UK,  and 
while  I  value  the  work  being  done 
by  the  RPSGB  any  suggestion 
that  all  is  well  in  Britain  but  not  in 
the  rest  of  Europe  is  not  only 
divisive  but  inaccurate. 


Dr  J.M.Morris 

Senior  pharmacist  National  Drugs 
Advisory  Board,  Dublin 


Pack  inserts 
confusing? 

I  was  surprised  to  see  the  report 
in  last  week's  C&D  (p750)  that 
Sheila  Kelly  and  the  Proprietory 
Association  of  Great  Britain 
believe  pack  inserts  will  confuse 
people. 

I  and  other  pharmacists  that 
have  been  using  "Pills"  PMR 
system  give  out  an  A4  leaflet  with 
practically  every  drug  dispensed. 
Patients  are  delighted  with  the 
service  and  are  not  confused. 
There  is  an  increase  in  patient 
counselling  as  queries  do  arise, 
but  that  is  what  we  are  here  for! 

Sheila  Kelly  is,  of  course, 
correct  —  the  consumer  lobby  do 
want  this  service.  Our  sytem  has 
been  reviewed  in  Which  Way  To 
Health,  Prima  and  Women's 
Realm.  We  are  not,  however, 
worried  about  the  reluctance  of 
the  drug  industry  to  provide  this 
service.  We  believe  that  the 
information  is  better  given  by  the 
pharmacist,  whose  advice  will  be 


more  impartial  than  that  from  the 
drug  companies. 


Mike  Hadley 

Bewdley,  Worcs 


Resolutions 

After  reading  your  report  of  the 
IPMI  Conference  (last  week 
p749)  I  made  two  resolutions.  The 
first  never  to  vote  again  for  Alan 
Smith;  the  second  was  to  obtain  a 
list  of  members  of  the  BGMA  so 
that  my  company  can  avoid  dealing 
with  any  member  of  a  group  that 
employs  such  an  enemy  of 
pharmacy. 

Can  you  imagine  the 
Department  of  Health  negotiators 
going  into  their  next  meeting  with 
PSNC  brandishing  a  copy  of  the 
speech  of  a  former  chief  executive 
suggesting  that  the  discount  scale 
will  rise  to  12  per  cent.  It  is  little 
wonder  that  PSNC  and  he  parted 
company  if  he  were  prone  to  carry 
out  such  back  of  envelope 
calculations. 

Thank  goodness  Gerry  Green 
was  there  to  put  matters  right, 
basing  his  arguments  on  proper 
research. 


R.A.  Ratcliffe 

Coventry 


'Herbal  is 
safer...' 

I  am  tempted  to  suggest  that  NPA 
director  Tim  Astill  (Letters 
October  28)  might  require  some 
opthalmic  assistance  if  he  thinks 
the  vehicle  bearing  the  National 
Institute  of  Medical  Herbalists' 
car  sticker  proclaims  "Herbal 
medicine  is  safe  medicine." 

Would  that  we  should  be  so 
immodest!  The  actual  wording  is 
the  highly  accurate  statement 
"Herbal  medicine  is  safer"  which, 
bearing  in  mind  the  long  safe  track 
record  of  such  medicine,  as 
compared  to  that  of  non-botanical 
medicine,  is  incontrovertible. 

The  further  misquote  "herbal 
is  safe"  could  easily  refer  to 
unlicensed  products,  a  fact 
reinforced  by  the  NPA's  recent 
press  release  which  Tim  Astill 
now  admits  could  be  misleading. 
We  will  continue  to  proclaim  the 
truth  that  herbal  medicine  is  safer 
and  simply  hope  that  Mr  Astill  will 
keep  his  paint  spray  at  bay  until  he 
has  read  the  sticker  a  little  closer. 


Kirstin  Jeffs 

President,  National  Institute  of 
Medical  Herbalists 
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.F-SELECTING 

READING  GLASSE 

"I'm  very,  very  happy  with 
Readi-Read  reading  glasses. 
They  are  selling  extremely 
well;  far  exceeding 
expectation." 

Mr  Steven  Williams  of 
P.  Williams  Chemist,  Crewe. 


As  you  can  see  from 
Mr  Williams'  comments,  our 
Readi-Read  self-test  stand 
delivers. 

It  offers  you  remarkable 
returns  for  a  very  small  outlay 
of  time,  money  and  space. 

Because  your  Readi- 
Read  stand  is  stocked  and 
re-stocked  by  us,  with  the 
highest  quality,  specialist  app- 
roved reading  glasses. 

And  it  is  designed  so  that 
your  customers  test  themselves, 
then  select  the  lens  strength 


and  style  of  frames  they 
require. 

And  pay  only  £12.95 
for  each  pair. 

All  you  have  to  do 
is  watch  your  profit  grow 
and  achieve  one  of  the 
highest  turnover  per  square 
foot  figures  you've  ever  seen. 

Which,  as  many  people 
ike  Mr  Williams  have  disc- 
overed, makes  Readi-Read 
a  sight  for  sore  eyes  in 
anyone's  accounts. 

Phone  today  on  FREE- 
FONE 0800  262764  for  further 
information  or  to  tell  us  when 
you'd  like  us  to  come  and 
see  you. 


NOTHING  ELSE  SHOULD  COME  BEFORE  YOUR  EYES 

Readi-Read,  Read  House,  Wirral  Business  Park, 
Upton  L49  1SX.  Tel  051  677  2633 


WYETH 
TEMAZEPAM 
TABLETS 

MAKE  IT  HARD 

FOR  THE 
DRUG  ABUSER 


Reduced  risk  of  drug  abuse 
and  associated  problems 

Bio-equivalent  to  soft 
gelatin  capsules 

Greater  dosage  flexibility: 
tablets  can  be  divided 


The  soft-gelatin  capsules  will  continue  to  be 
available  to  patients  for  whom  this  dosage 
form  is  considered  appropriate.  Wyeth  will 
be  introducing  abuse  resistant  capsules  in 
due  course. 


DISPENSE  WYETH  TEMAZEPAM 


Prescribing  Information 

Presentation:  White,  scored  tablets  containing  lOmg  and  20mg  temazepom. 
Indications:  Short  term  treatment  of  insomnia  (up  to  4  weeks).  Long  term  use  may 
lead  to  dependence  and  withdrawal  symptomsm  certain  patients.  Dotage:  10-30mg 
half  an  hour  before  retiring.  May  be  increased  to  40-60mg  in  unresponsive  patients. 
Elderly  patients  may  require  lower  doses,  possibly  up  to  half  the  normal  adult  dose. 
Not  recommended  for  children.  Treatment  should  be  intermittent  if  possible  ond 
tapered  off  gradually.  Contraindications:  Not  to  be  used  to  treat  short-term  mild 
onxiety,  depression,  phobic  or  obsessional  states,  chronic  psychosi;.  Sensitivity  to 
benzodiazepines,  acute  pulmonary  insufficiency.  Use  during  pregnancy  ond  lactation 
only  if  compelling  reasons.  Precautions:  Use  with  akoholoi  CNS  depressants  may 
potentiate  effects.  Patients  should  be  warned  ogoinst  driving  or  operating  machinery 
until  it  is  established  that  they  do  not  becomedrowsy.  Care  should  be  taken  in  patients 
with  personality  disorders.  May  inhibit  psychological  adjustment  to  loss  or 
bereavement.  Caution  in  patients  with  chronic  pulmonary  insufficiency,  renal  or 
hepatic  disease.  Side-effects:  Drowsiness,  sedation,  blurring  of  vision,  unsteadiness 
and  ataxia.  Rarely  gastro  intestinal  disturbances,  headache,  skin  rashes,  urinary 
retention,  blood  dyscrasiosandioundice.  legal  category:  POM.  CD  (Sch  4),  Pecks 
ondBasKNHSCojt:  10mqy500-£12.C6,20mgx250-M52.ProdwtUense 
Ngmben:  lOmg  -  PL  0530/0255, 
20mg~  Pi  0530/0256.  Further 
information  is  available  on  request. 
Wyeth  Laboratories,  Taplow, 
Maidenhead,  Berks.  SL60PH. 
*  trade  marks 


C&D  INTERVIEW 


Playing  the  numbers 
game  for  contractors 

C&D  talks  to  PSNC's  financial  guru  Mike  Brining 


Mike  Brining  turned  down  a  job  in  Beirut  in  the 
oil  business  to  work  for  PSNC,  or  the 
Chemists  Contractors  Committee  as  it  was  in 
those  days.  He  is  the  joker  in  the  pack  on  the 
Committee,  but  after  16  years  as  its  financial 
executive  there  is  little  its  pharmacist 
members  can  tell  him  about  contractual 
matters. 

Mr  Brining  is  an  accountant  and  seems  to 
relish  the  unique  position  he  fills  on  PSNC.  "I 
am  a  different  animal  from  the  rest.  My  mind 
works  differently.  But  that  is  an  advantage: 
the  outside  perspective  is  important,"  he 
says. 

When  recruited  by  the  then  NPA 
secretary  Joe  Wright  in  1973  he  only  intended 
to  stay  in  the  job  for  two  or  three  years,  to  help 
set  right  what  he  felt  was  a  burning  sense  of 
grievance  among  contractors.  That  he  is  still 
there  16  years  later  suggests  the  job  still 
hasn't  lost  its  challenge.  Such  a  length  of 
service  gives  him  a  useful  perspective  of  the 
profession's  ups  and  downs  with  the 
Government.  It  has  also  won  him  the  rare 
accolade  of  honorary  membership  of  the 
Pharmaceutical  Society. 

From  the  start  he  felt  it  was  necessary  for 
the  CCC  to  be  set  up  as  a  separate  body  and 
was  able  to  make  a  contribution  there .  "If  the 
status  quo  had  remained,  with  the  CCC  as  a 
subcommittee  of  the  NPA,  I  would  have  left, " 
he  says.  The  administrative  split  took  place  in 
1974  and  PSNC  was  born. 

Mr  Brining  remembers  the  1970s  as  fairly 
tough  years  on  the  remuneration  front.  "It 
was  partly  due  to  Government  policies  and 
partly  because  pharmacy  had  shot  itself  in  the 
foot  (in  the  mid-1960s)  by  getting  rid  of  the 
front  loading  element  of  remuneration,"  he 
recalls.  "That  was  more  responsible  for  the 
demise  of  5,000  small  pharmacies  than 
anything  the  Department  of  Health  ever  did. " 


The  positive  side 


QUALITY  ASSURED 


However,  there  were  two  positive  events, 
the  repercussions  of  which  are  still  evident 
today.  A  long  wrangle  over  profit  margin 
resulted  in  the  setting  up  of  the  Franks  Panel, 
which  established  the  principle  of  an 
independent  body  to  examine  issues  arising 
between  the  two  sides.  In  the  present 
impasse  between  PSNC  and  the  Department, 
Mr  Brining  has  floated  the  idea  that  this  body, 
now  known  as  the  Pharmacists  Review  Panel, 
should  become  a  review  body.  The  unofficial 
response  from  the  Department,  unwilling  to 
be  saddled  with  recommendations  from  yet 
another  independent  party,  has  not  been 
encouraging. 

The  other  event  of  the  70s  was  an  offer 
from  the  Department  to  provide  a  lump  sum  to 
"prime  the  pump"  to  convert  back  to  a  front 
loading  system  from  a  flat  rate  fee  (somewhat 
ironic  a  decade  later  when  the  Department  and 
some  larger  contractors  would  not  be  averse 
to  reversing  the  situation  once  more) .  ' ' David 
Ennals  took  that  initiative  and  it  was  one  the 
Committee  could  not  refuse.  When  differential 
on-cost  came  back  in  1979  pharmacy  numbers 


started  to  rise  again,"  Mr  Brining  recalls. 

But  the  rampant  inflation  in  the  1970s 
made  it  difficult  to  keep  up  on  the  pay  front. 
There  was  inadequate  finance  in  the  system  to 
match  to  rising  prices  of  drugs.  This  resolved 
itself  to  some  degree  when  inflation  started  to 
fall  in  the  early  1980s,  helped  by  a  series  of 
decisions  in  contractors'  favour  from  the 
review  panel. 

Mr  Brining  is  quite  adamant  that  the  new 
contract  is  a  '  'good  thing' ' ,  although  he  is  still 
bitter  at  the  way  the  Department  bungled  its 
introduction.  "Some  form  of  rational  location 
was  the  Holy  Grail  the  profession  had  been 
seeking  for  years,"  he  says  "Little  by  little  it 
will  bring  order  into  pharmacy  locations.  But 
the  18  month  delay  in  its  introduction  brought 
another  1,000  pharmacies  into  contract  and 
has  coloured  Department  of  Health  thinking. 
The  Department  has  never  admitted  to  their 
mistake.  PSNC  had  a  tremendous  sense  of 
having  been  let  down,  and  a  lot  of  people  had 
businesses  destroyed  in  the  interim. 

The  current  differences  on  the 
remuneration  front  have  been  well 
documented.  PSNC's  attempts  to  get  ahead 
with  negotiations  for  next  year's  package  have 
been  rebuffed  by  the  Department,  which  has 
made  it  clear  that  any  moves  to  perpetuate  the 
global  sum  approach  are  likely  to  be  vetoed. 
Instead  PSNC  has  been  advised  to  look  to  an 
adjustment  of  the  fee  scales,  and  it  appears  the 
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Department  may  be  looking  to  trim  pharmacy 
numbers  back  to  pre-new  contract  levels. 

Mr  Brining  finds  the  situation  frustrating. 
'  'The  abandonment  of  cost-plus  took  place  in 
the  context  of  the  NHS  review  which  started 
early  in  1988,  and  is  very  consistent  with 
Government  views.  But  is  has  not  been 
replaced  with  anything  else.  At  the  moment 
the  only  criteria  the  Department  has  come 
forward  with  is  'recruitment,  motivation  and 
morale',"  he  says. 

In  a  state  of  dispute... 

If  the  Department  is  not  prepared  to  agree  a 
formula  then  PSNC  will  have  to  think  seriously 
about  pressing  for  a  review  body,  says  Mr 
Brining,  who  now  sees  PSNC  as  '  'patently  in 
a  state  of  dispute  on  the  totality  of  the  contract 
rather  than  parts  of  it".  The  amount 
contractors  are  paid  under  the  new  system 
hinges  around  an  estimate  of  the  number  of 
prescriptions  that  will  be  dispensed  in  the  year 
in  question.  This  figure,  in  basic  terms,  is 
divided  into  the  sum  allocated  by  the  Treasury 
for  pharmaceutical  services  to  produce  the  fee 
per  prescription  paid  to  contractors. 

"I  would  hope  that  as  discussions  progress 
we  can  get  the  Department  to  agree  we  are 
still  working  on  a  global  sum  basis.  That  may 
mean  a  mid-year  adjustment  to  the  fee  scale  if 
the  prescription  volume  is  going  to  be  below 
forecast.  As  a  matter  of  equity  underpayment 
for  this  year  should  be  carried  forward  into  the 
next  year.  If  the  Department  does  not  accept 
that  principal  there  is  every  incentive  to  fudge 
the  forecast  in  its  favour,"  says  Mr  Brining. 

However,  he  does  concede  that 
contractors  have  come  out  of  cost-plus  near 
the  top  in  terms  of  cost  measurement .  But  he 


deprecates  the  loss  of  profit  which  the 
Department  has  slashed  by  excluding  the  lump 
sum  payments  from  the  fee  scale  base. 
Pharmacy  number  have  dropped  back 
although  script  figures  show  no  signs  of  falling. 
Contractors  will  be  doing  well  if  payments  are 
calculated  on  an  index-linked  basis  for  a  few 
years,  he  suggests. 

Before  any  proposal  is  put  to  the 
Department  it  has  to  be  well  researched  and 
costed,  and  Mr  Brining  finds  himself 
undertaking  a  considerable  amount  of 
research.  Consultants  have  in  the  past  been 
used  for  specific  problems,  but  it  is  an 
expensive  option  and  not  turned  to  lightly.  Hay 
MSL  was  retained  to  look  at  the  proprietor's 
notional  salary,  for  example. 

It  was  while  working  for  Associated 
Industrial  Consultants  that  Mr  Brining  first 
came  across  the  financial  side  of  pharmacy. 
AIC  had  been  retained  by  the  CCC  in  1964  and 
were  instrumental  in  the  setting  up  of  the  cost- 
plus  contract  in  1964,  and  worked  on  and  off 
for  the  CCC  until  1973.  "I  had  decided  it  was 
time  for  me  to  leave  then.  Consultants  always 
tell  their  clients  when  they  are  on  the  move  in 
the  hope  of  receiving  a  suitable  offer,"  says 


Mr  Brining,  "and  that's  exactly  what 
happened." 

It  wasn't  long  before  he  was  out  talking  to 
contractors.  His  first  brush  seems  to  be  fixed 
in  his  mind  like  a  bad  dream.  "It  was  in 
Rotherham,"  he  recalls.  "We  were  in  an 
enormous  hall  and  there  were  only  15  people 
present.  However,  it  was  a  very  lively 
meeting  —  quite  a  hairy  experience,  in  fact.  It 
made  me  realise  that  I  had  to  get  my  retaliation 
in  first!" 

The  level  of  knowledge  among 
pharmacists  of  their  contract  has  improved 
markedly  over  the  last  few  years.  PSNC  is 
pretty  open  and  the  Committee  is  very  keen 
to  communicate  with  contractors,  Mr  Brining 
says.  "A  fair  amount  of  effort  goes  into  putting 
our  message  across  to  Members  of 
Parliament.  PR  is  a  bottomless  pit  cashwise 
but  is  well  spent  on  the  Commons  front. 

PSNC  is  not  a  commercial  organisation,  he 
recognises.  It  has  a  financial  objective.  "It's 
approach  is  different  from  a  company's,  but 
having  said  that  it  works  quite  effectively  to 
get  its  results.  It  is  a  cost  effective 
organisation  given  what  it  seeks  to  achieve , ' ' 
he  concludes,  with  an  eye  on  the  bottom  line . 


If  you  wander  past  the  cricket  pitch  in  Farnham  Common  one  Summer  weekend  you  might 
see  Mike  Brining  doing  his  bit  for  the  village  team.  He  also  plays  golf  and  has  just  finished  a 
four  year  stretch  as  secretary  to  the  branch  of  Rotary  Club  he  helped  found .  "I  try  to  keep 
active  but  it  is  a  delicate  balancing  act  trying  to  negotiate  time  off  from  home , "  he  says . 

After  taking  an  economics  and  law  degree  Mike  Brining  worked  as  an  articled  clerk  with 
Coopers  &  Lybrand  until  he  qualified  in  1961 .  After  a  short  spell  with  STC  (coincidentally 
located  in  Southgate)  he  joined  the  Iraq  Petroleum  Co  in  1963,  but  left  in  1965  after  the 
Iraquis  started  "turning  awkward".  The  next  eight  years  were  spent  with  Associated 
Industrial  Consultants,  during  which  time  there  was  a  spell  of  work  for  the  Chemist 
Contractors  Committee.  Whe  he  decided  to  move  on  there  was  the  offer  of  a  permanent  job 
with  the  CCC. 


FITTING 


Supplying  the  correct 
size  and  type  of 
compression  hosiery 
is  essential  to  the 
effectiveness  of 
treatment  and  well- 
being  ot  your  patients.  By  measuring  and 
fitting  the  correct  size  of  stocking,  as 
described  on  the  carton,  the  proper 
graduation  of  pressure  is  maintained  and 
effectiveness  maximised.  Measuring  and 
fitting  Duomed   Fees  received  for 
compression  hosiery   measuring  and  fitting 
gives  your  patients  a 


Best  for  your  patients 
and  better  for  you 


stocking  with 
excellent  wearing 
characteristics. 
A  high  Lycra  content 
(Class  2  37%. Class  3  43%) 


Duomed  stockings 

Fitting  fee 

Graduated 
professional  fee 

tfromCI.34 
sliding 


10) 


~i  reducing 


Total  possible 


ensures  extra 
suppleness  and  greater 
wearer  comfort, 
maintaining  the  correct 
compression  values 
throughout  a  longer  lite. 
Supplying  stockings  on  an  KP10 
prescription,  giving  your  patients  the 
complete  measuring  and  lilting  service  and 
therefore  the  most  effective,  comfortable 
stocking  also  allows  you  to  receive  your  lull 
prolessional  fee  and 
an  additional 
measuring  and  lilting 
fee  of  fl.tlS  —  so  your 
patients  are  happier 
and  vou  receive  a 
more  appropriate 
remuneration 


Fee  received  for 
handing  out  stockings 
(without  measuring  and  titling) 


£1.05      Only  special  fee 

No  professional 
£1.34      fee  is  paid 


55p 


Duomed  '. registered  nademafl.  oi 
medl  Bayreuth  8580  Bayieuth  24,  W  Germany 


medi  UK  Ltd 
Plough  Lane.  Hereford,  HR4 
Telefax  0432  58761 
Telephone  0432  351682  ^ 


D)0Q@mea 

GRADUATED  COMPRESSION  HOSIERY 
Available  from  UniCheni,  AAII  Pharmaceutical! 
Mucarthv  Medical  &  (redenhill 
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UniChem  Ltd.,  UniChem  House,  Cox  Lane,  Chessington,  Surrey  KT9  1SN.  Tel:  01-391  2323. 


We've  a  feeling  you'll  be  over  the 
moon  with  the  exclusive  deal  we've  put 
together  for  you  this  Christmas. 

Because,  as  well  as  giving  you  a 
bigger  discount  than  usual  when  you  order 
15  packs  of  selected  UniChem  products,  we 
are  also  giving  you  12  Mars  selection  packs 
worth  a  total  of  &  19.80. 

We're  also  giving  your  customers  a 
free  Mars  selection  pack  when  they  buy  six 


or  more  UniChem  products.  (  So  don't 
forget  to  display  the  special  in-store 
posters,  shelf  wobblers  and  leaflets 
we've  produced. ) 

Looks  like  UniChem  products  will 
be  more  in  demand  than  usual  this 
Christmas.  So  make  sure  you  place  your 
order  soon. 

Then  just  sit  tight  and  watch  the 
profits  come  flying  in. 


One  way  to  counter  high  volume,  low  margin  High  Street  competitors  could  be  to  renovate  your  pharmacy  to  create  that 
special,  welcoming  healthcare  environment  —  and  turnover  could  be  the  benefactor.  C&D  reviews  current  thoughts, 

attitudes  and  activities  in  the  shoplifting  market. 


The  creation  of  a  particular  identity  and  an 
effective  traffic  flow,  combined  with  products 
displayed  to  maximum  advantage  can  result  in 
a  significant  increase  in  turnover.  This  is  the 
view  of  Chris  Eustace ,  marketing  director  of 
Eustace  International:  "After  all,  it's  an 
increase  in  profit  that  is  required  at  the  end  of 
the  day." 

National  Co-op  Chemists  chief  executive, 
Roy  Carrington  says:  "A  new  shopfit  can 
result  in  increases  of  anything  from  15-30  per 
cent  in  turnover,  with  a  surprising  increase  in 
dispensing.  Customer  reaction  is  generaly 
very  favourable,  but  you  do  have  to  be  very 
careful.  The  refit  must  be  tailored  to  the 
locality.  And  it  should  not  proceed  too  soon 
after  acquiring  a  business.  After  all,  you  have 
paid  a  lot  for  that  goodwill  and  it  is  first 


necessary  to  assess  the  customers,  the 
opposition  and  the  area.  The  Co-op  would  not 
refit  a  shop  for  up  to  two  year,  except  to 
replace  the  facia." 

How  does  the  customer  come  into  the  refit 
formula?  They  have  grown  accustomed  to  a 
pleasant  retail  environments,  say  BFN 
Showrax.  '  'They  will  not  patronise  any  outlet 
where  delays  and  inconvenience  characterise 
the  purchasing  or  dispensing  services. ' ' 

Pharmacist  Atul  Vyas,  Southbourne, 
Bournemouth  appreciated  how  his  customers 
felt  following  a  refit  by  Beanstalk.  "Customers 
now  see  things  they  think  they  are  new,  when 
really  the  same  merchandise  has  been  sitting 
there  for  month! ' '  According  to  Mr  Vyas  the 
better  environment  was  good  for  his 
customers  and  staff,  and  more  to  the  point  his 


turnover  increased  by  15  per  cent  within  two 
weeks  of  the  refit. 

Customer  consideration  is  recongised  by 
the  modern  pharmacist  say  Zaf.  "He  ensures 
that  his  customers  find  his  shop  welcoming, 
pleasant  and  convenient."  And  again  NCC 
emphasise  that  the  shop  entrance  must  be 
clear,  and  the  isles  wide  enough  for 
"buggies",  and  for  customers  to  browse  in 
comfort. 

Space  for  display 

Dennis  Pay,  of  Paydens  Pharmacies,  puts  the 
practical  view  point:  "The  aim  of  a  shopfit 
must  be  to  provide  the  space  of  display  the 
ever  widening  range  of  products  that  we  hope 
to  sell.  Drawers  are  out  and  shelving  must  be 


792 


CHEMIST  &  DRUGGIST  11  NOVEMBER  1989 


fully  adjustable,  to  provide  for  the  constant 
changes  in  type  and  size  of  merchandise. 

"A  small  shop  cannot  hope  to  effectively 
display  even  half  the  products  available,  or 
manage  the  ever  changing  balance  of 
products,  for  example,  the  move  from  hair 
sprays  to  gels  and  the  growth  in  health  food 
and  vitamin  ranges. 

"The  range  of  Pharmacy  only  products 
has  extended  considerably  —  and  long  may  it 
continue.  An  average  pharmacy  needs  at  least 
10ft  of  counter  with  glass  protected  displays 
in  front  and  the  shelves  behind,  to  provide 
room  for  Pharmacy  medicines, ' '  says  Mr  Pay. 

Graham  Short,  Zaf's  group  marketing 
manager,  mirrors  Dennis  Pay's  thoughts  that 
pharmacy  is  currently  facing  fast  changing 
trading  conditions.  "Many  new  product  areas 
are  offering  opportunities  to  forward  looking 
pharmacists  —  from  health  foods  and  vitamins 
to  natural  cosmetics  and  leisure  wear  and 
reading  glasses.  Zaf  believe  that  fittings  have 
to  be  flexible  and  easily  modified  to  match 
merchandising  needs." 

Woodstyle  say  they  recognise  the  need  for 
a  professional  approach  to  both  the  dispensary 
and  the  shop.  Managing  director  Bryan  Lynch 
says:  "The  design  must  create  the  correct 


traffic  flow.  We  use  gondolas  to  achieve  this, 
not  just  to  utilise  the  central  floor  area. 
Flexibility  is  high  on  our  list  with  all  units, 
showcases,  shelves  and  panels  being 
interchangeable.  The  range  of  goods  is  always 
changing  in  a  pharmacy  and  this  must  be 
recognised  in  the  design." 

NCC's  Roy  Carnngton  says  the  Co-op 
babycare,  healthfoods,  perfumery  and 
photographic,  in  some  branches  toys.  They 
have  recently  adopted  planned  merchandising 
of  these  areas  to  ensure  that  each  branch 
displays  similar  range  in  a  similar  style.  This 
idea  seems  very  popular  with  the  staff. 

Exporama  say  they  are  frequently  asked  to 
create  "up-market"  areas  or  to  highlight 
perfumery  and  cosmetic  counters.  Mr  Has 
Modi,  managing  director  of  Jardines 
Pharmacy,  comments:  '  'We  wanted  a  punchy 
striking  effect,  which  would  position  us  as  a 
serious  perfumery.  That  is  exactly  what  we 
got." 

Dispensing  magnetism 

Most  shopfitting  companies  seem  to  agree 
that  pharmacists  have  got  the  message  that 
the  dispensary  can  provide  a  focal  point.  Apeils 
report  that  at  Chemex  many  pharmacists 
were  looking  for  ways  to  open  up  the 
dispensary  area,  and  seeking  to  emphasise  its 
location  in  the  continental  style. 

"The  ad-hoc  transformation  from  the 
counter  service  of  the  50s  to  self-selection  of 
the  70s  is  over.  A  total  rethink  about  ambience 
and  services  has  taken  place.  Instead  of  the 
'little  room  out  back'  pharmacists  are  looking 
for  open  plan  dispensaries  with  consultation 
points.  In  fact,  this  is  not  far  removed  from  the 
early  part  of  the  century  when  the  dispensary 
was  behind  those  lovely  antique  screens, 
which  all  to  frequently  have  been  destroyed , ' ' 
say  Apeils. 

The  National  Pharmaceutical 
Association's  pharmacy  planning  advisor,  Ray 
Todd,  refers  to  the  dispensary  as  "the  power 
house"  of  the  pharmacy:  the  magnet  that 
draws  the  customer  through  the  door  and 
slowly  past  those  tempting  displays  of 
merchandise.  It  is  a  power  that  is  the  envy  of 
all  other  retailers. 

"When  refitting  a  dispenary,"  says  Ray 
Todd,  "it  is  essential  that  a  clinical  image  is 
presented  and  yet  some  of  the  'mystery' 
displayed."  He  recommends  the  use  of 
continental  type  drawers,  as  original  pack 
dispensing  will  require  a  300-400  per  cent 
increase  in  storage  space.  "Additionally,"  he 
says,  "everything  is  kept  clean  and  tidy  and 
can  look  very  professional  when  viewed  from 
the  front  shop." 

The  dispensary,  say  Zaf,  should  be  used  to 


bring  the  pharmacist  in  closer  contact  with  the 
customers.  An  open  style  with  a  raised  floor 
affords  a  good  view  down  the  shop  and  assures 
the  customer  that  professional  help  is  at  hand. 
Zaf  can  provide  traditional  shelving, 
continental  drawers  or  rotating  carousel  units, 
to  suit  the  clients  requirements. 

Woodstyle  also  feel  the  dispensing  area  is 
the  most  important  and  vital  part  of  the  total 
business.  They  say  they  have  carried  out 
considerable  research  into  providing 
dispensary  units,  including  continental  original 
pack  dispensing  drawers. 

Private  or  public? 

Pharmacists  have  been  urged  to  provide 
facilities  for  customer  consultations  that  are 
private,  and  out  of  ear-shot.  This  is  a 
contentious  issue  among  those  who  have  tried 
various  alternatives,  which  can  vary  from  a 
simple  point  at  the  end  of  the  counter  to  a 
private  consulting  room. 

Mr  Carrington  says  NCC  pharmacies 
haven't  found  consultation  rooms  or  private 
areas  too  successful.  "Consultation  in  the 
pharmacy  must  be  informal,  otherwise  we  are 
back  to  the  problems  of  the  doctor's  surgery. 
Many  customers  wish  to  convey  their 
problems  in  an  informal  way.  Take  them  into 
a  private  area  and  they  dry-up.  The  chance  to 
help  them  is  lost! 

"If  the  pharmacy  site  is  large  enough,  then 
an  adjacent  area  dedicated  to  cholesterol 
testing,  blood  pressure  measurement  and 
other  facilities  might  provide  the  correct  scene 
for  private  consultations.  But  we  have  yet  to 
try  that  at  the  NCC,"  he  says. 

Pharmacist  Dennis  Pay  has  found  that 
small  private  areas  are  of  no  value,  and  that 
they  eventually  become  just  a  useful  storage 
space.  He  is,  however,  a  strong  supporter  of 
a  "proper"  consultation  rooms  along  with 
other  allied  services,  if  the  size  of  the  shop  site 
permits. 

NPA's  Ray  Todd  says  that  just  as  any  refit 
requires  tailoring  to  local  requirements,  so  do 
consultation  points.  "In  some  parts  of  the 
country,  the  last  thing  the  patient  requires  the 
privacy  —  the  whole  world  should  know  how 
they  suffering! ' '  He  feels  in  more  than  90  per 
cent  of  cases  is  more  acceptable  to  both 
parties  across  the  counter  in  a  very  informal 
way.  The  other  10  per  cent  require  a  degree 
of  privacy,  at  times  to  spare  the 
embarrassment  of  the  pharmacists. 

"I  do  recommend  the  provision  of  what  I 
call  "ethical  corners"  for  the  display  of 
medical  literature,  official  health  notices, 
perhaps  the  handing  in  of  prescriptions  and  of 
course  patient  counselling  on  those 
prescriptions  and  other  health  matters." 


Displaying  '  'some  of  the  mystery ' '  at  an  NCC  pharmacy 
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N  PA  looks  for  potential 

The  National  Pharmaceutical  Association  offers  advice  on  all  aspects  of  shopfitting,  but  the  first  essential  is  to 
assess  the  potential  of  the  business,  says  NPA's  Ray  Todd,  as  he  outlines  his  approach  to  the  300  pharmacies  he 

advises  every  year. 


Many  a  good  company  will  proivde  an 
attractive  shop  fit,  but  it  is  essential  that  the 
front  shop  and  dispensary  are  developed  in  line 
with  existing  business  patterns,  perceived 
future  developments  and  business 
opportunities. 

The  requirements  for  every  shop  are 
different  —  from  the  sleepy  village  to  the  busy 
High  Street,  with  everything  in  between.  It  is 
essential  that  if  a  refit  is  to  be  undertaken  it 
must  be  right  for  that  particular  business. 

Having  assessed  the  potential,  and  decided 
upon  the  type  of  business  image  to  be 
projected,  there  is  the  matter  of  fixing  a 
budget  in  line  with  the  current  and  potential 
profitability  of  the  business. 

A  proprietor  looks  on  it  as  an  investment , 
but  it  is  necessary  to  try  and  balance  the  total 
outlay  against  the  return.  Another 
consideration  might  be  to  secure  the  existing 
business  against  competion,  with  perhaps  little 
hope  of  recouping  the  outlay. 

Having  established  a  budget,  the  timetable 
of  events  should  be  considered.  If  funds  are 
low  or  loan  payments  a  problem  then  a  phased 
refit  can  be  undertaken.  But  the  whole  design 
is  best  considered  at  the  onset. 

The  pharmacy  has  the  advantage  over 
other  traders  in  that  it  can  project  a 


displays  are  over ' '  —  Dollar  Rue  invite  the  customers  in 
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"SALES 
HIGHER  THAN 
FORECAST" 

"  Beanstalk's  display 
system  is  excellent,  it  is 
easier  to  manage,  provides 
a  better  method  of  display 
and  a  more  professional 
image  than  other  systems 
we  have  used  and  we  have 
surpassed  our  anticipated 
turnover  dramatically". 

Mrs  Campbell, 

Buchanan  &  Campbell,  Glasgow 


"  I  had  heard  of  refits 
taking  weeks,  we  did  it  in  a 
weekend.  First  impressions, 
were  a  feeling  of  space, 
continuity  of  stock  (many 
customers  thought  we  were 
carrying  new  lines!!)  and  a 
bright,  clean  atmosphere. 
There  is  now  a  definite 
customer  flow,  vision 
greater  and  more 
importantly,  sales  have 
increased  by  over  25%  and 
profit  is  up  . 
Mr  M.  Kalton 
Kalmak,  London  SE1 


"  In  numerous  refits  over 
the  years,  I  can  say  this  is 
undoubtedly  the  most 
exciting  development  we 
have  undertaken.  !  can  find 
no  praise  high  enough  to 
describe  the  attention  given 
to  every  detail  of  the  job  by 
the  company  representative, 
which  enabled  this  refit  to 
be  completed  so  successfully 
and  with  such  an  immediate 
and  dramatic  increase  in 
business". 

Mr  G.  Shepherd, 

G.M.  Shepherd  Ltd,  Ellon 


'RING  UP'  BEANSTALK 
FOR  THE  PROFESSIONAL 

APPROACH  TO 
PROFITABLE  RETAILING 


T 


Let  Beanstalk  open 
the  door  to 
greater  profits. 


he  Beanstalk  Retail  Display  System  will  open  up  your  shop  into  a 
bright,  well-organised  'user-friendly'  environment,  and  more  importantly 
open  the  door  to  greater  profit  opportunities. 

You'll  be  amazed  how  Beanstalk's  Resources  can  transform 
congested,  inefficient  display  areas  into  spacious,  professional  store 
layouts  that  positively  encourage  more  purchases  and  more  repeat  visits. 

Beanstalk  has  over  35  years'  experience  of  the  retail  pharmacy  market 
and  with  a  national  network  of  professional  consultants  whose  role 
it  is  to  open  up  a  brighter,  more 
profitable  future  for  the  independen 
retailer,  and  a  fast,  efficient  delivery 
and  installation  service  from 
nationwide  branches,  you'll  see  why 
you  should  be  talking  to  Beanstalk. 

Call  us  now  on  (0243)  788111  (24  hrs) 
or  'FREEPOST'  the  coupon  below. 

Ask  about  our  Leasing  Scheme 


Please  tell  me  more  about  Beanstalk's  Resources 
that  open  the  door  to  more  profitable  retailing 

Name: 

Trading  as:  

Address: 


Post  Code: 


Tel: 


Beanstalk  Ltd. 

Freepost,  Chichester,  West  Sussex  POl  9  2TZ 
Phone  (0243)  788111  24  Hrs 
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professional  image.  The  dispensary  brings 
customers  over  the  threshold.  The  dispensary 
is  the  '  'engine  room"  of  a  pharmacy  and  any 
refit  should  use  the  dispensary  as  a  focal  point. 

From  outside  the  shop  any  potential 
customer  must  be  able  to  see  within.  The  days 
of  window  displays  are  over,  except  for  the 
largest  of  stores.  Do  not  clutter  the  glass  with 
notices,-  ads  and  other  promotional  matter. 
The  window  is  your  advertising  space  and  not 
to  be  given  away  free,  advises  Mr  Todd. 

Manufacturers  stands  are  another 
problem.  Their  unsightly  rears  are  frequently 
seen  backing  onto  the  window.  The  shop  door 
is  also  important.  It  starts  the  traffic  flow 
which  normally  proceeds  in  a  clockwise 
direction.  An  off-centre  position  is  best  and  it 
should  lead  into  a  wide  isle  to  prevent 
congestion  at  the  door.  Let  the  customer  get 
into  the  shop!  All  browsing  areas  should  be 
accommodated  where  wider  floor  areas  can  be 
provided  and  those  passing  up  the  shop  can  do 
so  without  hinderance.  Goods  must  be  kept 
out  of  the  front  shop.  Customers  will  not 
select  items  hidden  or  obstructed  by  incoming 
goods  going  on  display. 

Counters  are  a  key  part  of  any  shop.  They 
are  where  any  communication  takes  place  and 
should  not  be  straight,  as  this  signifies  a 
barrier  and  is  confrontational.  Curved  or 
angled  counters  overcome  this  problem  and 
customers  will  move  to  the  side  to  allow 
others  in  to  be  attended  to. 

In  a  pharmacy  the  counter  provides  for  the 
display  of  Pharmacy  only  products  behind 
glass  risers  and  on  the  shelves  behind.  This 
area  should  not  be  used  for  the  display  of  fast 
selling  items.  Just  because  it  is  a  convenient 
place  near  the  till. 

Mr  Todd  summarises  the  NPA  services  as 
one  of  advice  into  all  aspects  of  shopfitting. 
The  assessment  is  followed  by 
recommendation  of  a  contractor  who  can  do  a 
good  job  at  a  fair  price. 

'  'A  shopfit  is  a  tool  to  be  tailored  for  each 
individual  pharmacy.  It  must  satisfy  both 
customer  and  client , "  Mr  Todd  concludes . 


Advantage  AAH 

AAH  Pharmaceuticals  offer  a  shopfitting 
service  to  their  customers,  but  its  aims  are 
different  from  Unichem's.  Under  the  "Super 
Vantage"  scheme  the  independent  loses 
some  of  his  identity  and  gains  a  corporate 
image. 

David  Wicks,  operations  director, 
explains:  '  'The  Vantage  logo  gives  an  image 
of  value  and  service .  What  we  aim  to  do  is  to 
marry  the  enthusiasm  of  the  independent 
pharmacist  with  the  expertise  and  back-up 
that  a  large  organisation  can  provide.  Vantage 
provide  management  assistance  with 
merchandising,  shop  design  and  the  practical 
difficulties  of  refitting. 

Zaf  claim  to  have  the  right  formula  for 
AAH.  "This  franchise  pharmacy  group  are 
finding  that  the  new  retail  design,  under  the 
Vantage  banner,  is  just  right  for  success , ' '  say 
Zaf.  Super  Vantage  members  can  obtain  a  20 
per  cent  discount  on  all  metal  components. 

Promotional  World  are  launching  a  new  up-market 
system  for  the  pharmacy  front  shop  which 
they  claim  has  —  "a  certain  chemistry".  The 
Euclide  modular  system  offers  high  quality 
laquered  finishes  in  many  colours,  and  areas  of 
curved  glass  for  special  effects.  Promotional 
World  offer  a  computer  aided  design  and 
installation  services. 


Unichem's  Planova  service 


Unichem  officially  launched  a  special  deal  in 
shopfitting  at  Chemex.  They  report  that  over 
100  serious  inquiries  were  made  into  their 
exclusive  offer  with  Planova  Ltd. 

Unichem  provide  assistance  with  the 
finance  for  a  refit,  and  Planova  the  shopfitting 
expertise.  "There  is  no  intention  to 
encourage  or  otherwise  promote  a  Unichem 
company  image,"  says  Unichem's  sales 
development  manager,  David  Farrow.  "We 
are  offering  our  members  a  facility  to  pay  for 
a  shopfit  over  12  months,  without  incurring 
any  interest.  The  deal  with  Planova  also 
includes  a  25  per  cent  discount  on  the  fittings . 

'  'The  advantage  to  Unichem  is  that  we  are 
offering  our  members  the  service  of  a  first 
class  company.  We  hope  to  benefit  from  the 
increase  in  turnover  that  our  customers 
should  achieve.  Planova  will,  for  its  part,  get 
full  payment  on  completion  of  the  work.  We 
have  been  delighted  with  the  response  to 
date,"  says  David  Farrow. 


Planova  are  offering,  as  their  part  of  the 
deal,  to  accurately  survey  and  prepare  a 
detailed  plan  and  budget.  They  claim  to  ensure 
that  both  the  needs  of  the  client  and  his 
customers  will  be  met.  Planova  say  they  will 
advise  on  all  aspects  of  design  and  installation. 

Planova's  sales  director,  Paul  Billyeald, 
says:  "We  will  be  offering  a  standard  colour 
scheme  in  pale  cream,  green  and  grey,  with 
the  dispensary  in  white.  But  a  whole  range  of 
colours  is  available  at  some  extra  cost.  Should 
a  Unichem  member  wish  to  include  the 
'pointer  to  value'  logo  and  follow  the  Unichem 
colours,  we  would  be  delighted  to  carry  this 
into  any  design. 

"The  shelving  units  will  be  epoxy  powder 
coated  steel,  which  has  a  very  durable  surface. 
Counters  and  show  cases  are  availalbe  in  a 
wide  range  of  finishes  in  metal  and  glass.  We 
can  provide  continental  style  drawers  or 
carousel  units  in  the  dispensary  or  standard 
shelving  in  white,  just  as  the  client  wishes. ' ' 


Revamping  on  a  budget 


The  reaction  by  most  shopfitters  to  a  budget 
refit  is  not  encouraging.  "A  refit  must  produce 
a  good  looking  shop,"  says  David  Olney, 
chairman  of  Luxline.  "Proprietors  must  look 
forward,  past  the  present  gloom,  to  invest  in 
the  future.  '  'The  problem  is  that  a  partial  refit 
is  unlikely  to  give  the  new  look  or  create  the 
ambiance.  Within  a  year  or  two,  cheap  new 
fittings  will  look  even  worse  than  the  original 
and  the  money  would  have  been  wasted, ' '  he 
concludes. 

Paul  Webb,  of  Webb  Shopfitters, 
comments  that  a  partial  refit  works  out  more 
expensive  in  the  long  run  as  the  materials  and 
labour  have  to  be  brought  to  the  site  on  more 
than  one  occasion.  "But,"  he  says,  "it  can  be 
done  if  finances  dictate  that  a  full  refit  is  too 
expensive.  It  is  best  if  the  whole  design  is 
developed  at  the  onset  and  then  the  upgraded 
as  money  permits.  A  reshelf  job  in  the  shop 


can  be  followed  with  the  dispensary,  flooring, 
ceiling  etc.  The  final  result  can  be  a  good  one 
-  much  better  than  using  cheap  materials 
which  never  give  satisfaction. ' ' 

"If  it's  shelving  and  display  equipment  that 
you  are  after,"  says  Millers  Retail  Design's 
managing  director,  Robert  Burgess,  "then 
our  system  could  provide  the  answer.  The 
Miller  system  saves  on  average  25  per  cent, 
based  on  a  running  metre  of  wall  shelving, ' '  he 
claims.  Made  from  plastic  coated  steel,  which 
he  says  is  more  durable  than  other  coated 
steels,  shelves  come  in  three  stock  colours. 

Accessories  include  display  grids,  shelf 
risers,  dividers  and  stepped  shelf  units. 
Perforated  back  panels  and  shelf  edge  and  infil 
strips  come  in  a  variety  of  colours . ' ' 

For  DIY  enthusiasts  the  NPA  can  provide 
shop  and  dispensary  equipment,  on  a  supply 
only  principle,  at  discount  prices. 




A  key  part  of  the  shop  —  a  medicines  counter  by  Luxline 


796 


CHEMIST  &  DRUGGIST  11  NOVEMBER  1989 


Stepping  up  to  a  new  look 

The  dark  fittings  of  the  early  thirties,  the  four  steps  up  to  the  dispensary  would  not  have  impressed  a  casual  customer 
to  this  pharmacy.  Close  to,  but  apparently  on  the  wrong  side  of  the  station  away  from  the  town,  busy  traffic  an 
parking.  Established  in  1894,  this  shop  did  not  present  much  obvious  potential.     talks  to  proprietor  David 
and  finds  out  what  was  behind  the  recent  refit  of  Quarry  Hill  Pharmacy,  Tonbridge,  Kent 


and  no 


The  advantages  in  the  location  of  this 
pharmacy  were  not  obvious  at  a  glance. 
Across  the  road,  some  150  yards  away,  there 
is  a  large  surgery.  And  nearby  there  is  a  Post 
Office  and  a  food  supermarket.  While  around 
the  corner  new  dwellings  for  the  elderly  are 
being  built  and  houses  of  all  shapes  and  sizes 
rise  up  the  hill. 

David  Poile  had  made  up  his  mind  to  make 
the  most  of  this  potential  for  his  business  in 
which  he  had  worked  as  a  partner  for  some 
seven  years,  but  had  finally  purchased  outright 
early  in  1985. 

Like  many  similar  shop  properties  of  that 
age  the  building  was  in  rather  a  sorry  state  of 
repair,  the  top  two  floors  having  remained 
empty  for  many  years. 

The  shop  presented  all  kinds  of  exciting 
challenges  to  Mr  Poile.  Away  with  those  much 
maligned  shop  steps  —  lower  the  dispensary 
and  store  the  stock  in  the  rooms  above.  Widen 
the  sales  area  into  the  space  taken  up  by  the 
staircase  to  the  upper  floors.  Out  with  the  old 
fixtures  and  bring  in  some  carpeting  and 
heating  —  creature  comforts  for  customers 
and  staff  alike. 

Prospects  for  this  major  refit  were  exciting 


until  the  costs  began  to  emerge,  which  were 
daunting  enough  to  considerably  dampen  Mr 
Poiles  enthusiasm. 

A  visit  to  his  accountant  showed  that  things 
were  perhaps  not  so  difficult,  and  that  even  at 
today's  extraordinary  borrowing  rates  enough 
cash  might  be  generated.  The  valuation  of  the 
property  provided  plenty  of  security  and  so 
the  following  proposal  emerged;  make  good 


The  Quarry  Hill  Pharmacy  shows  off  for  the 
1990s,  emerging  from  an  exterior  that  had 
hidden  many  years  of  service  to  the  community 
of  Tonbridge 


the  roof;  refurbish  the  top  two  floors  for  letting 
as  office  space,  and  refit  both  shop  and 
dispensary. 

Gone  would  be  the  shop  widening,  the  use 
of  the  upstairs  for  storage  and  therefore  the 
lowering  of  the  dispensary,  but  at  least  the 
roof  would  be  done,  the  exterior  made  good 
and  sufficient  cash  flow  generated  for  the 
shopfit. 

Soon  the  pharmacy  disappeared  in  a  cloud 
of  dust,  RSJs  marched  across  the  ceilings  and 
the  old  dispensary  sink  went,  to  make  way  for 
a  new  soil  pipe.  Was  it  to  be  all  worthwhile? 

The  actual  refit  was  not  going  to  be  so 
radical,  but  with  those  steps  half  way  up  the 
shop  at  least  the  place  would  be  different  from 
those  others  in  the  High  Street.  He  could 
advise  his  customers  with  authority  from 
above,  and  perhaps  continue  to  make  a  joke  of 
his  exalted  position. 

Removing  the  last  traces  of  builderes  dust 
the  new  look  pharmacy  emerged.  The  lower 
shop  has  shelving  either  side  and  a  gondola 
down  the  centre.  Chrome  handrails  on  either 
side  now  make  the  steps  appear  less  steep.  To 
encourage  the  customers  to  use  all  the  shop 
Continued  on  p798 


EUCLIDE  &  DISPLAY  -  A  CERTAIN  CHEMISTRY , . . 


PRO/MOTIONAL 
kKORLD 


EUCLIDE  is  a 
system  evolved 
especially  for 
chemists  and 
perfumers, 
offering  a  stylish 
presentation  with 
high  visibility  for 
products,  together 
with  security 
where  necessary. 
EUCLIDE  can  also 
be  used  with  the 
Platone  Shelving 
System  —  an  ideal 
presentation  for 
high  turnover  items. 


Promotional  World  (Modular  Systems)  Ltd. 

1  8  Peverel  Drive,  Granby  Estate,  Milton  Keynes  MK1  1  NN 

Tel:  (0908)  644444  •  Telex:  826563  PROWLD  G  •  Fax:  (0908)  372541 
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Continued  from  p797 

the  counter  has  been  placed  "upstairs"  in 
front  of  the  dispensary.  The  dispensary  stock 
now  rests  on  gleaming  shelves  which  can  be 
viewed  from  all  aspects  of  the  shop.  The  boss 
even  has  an  office  and  everyone  enjoys  the 
comfort  of  the  new  carpet  and  the  heating. 

More  people  are  noticing  that  pharmacy  by 
the  station  and  more  importantly  they  are 
coming  in  and  spending  money.  After  all  why 
go  all  the  way  into  town  now  that  this  "new" 
pharmacy  is  so  handy? 


Before 


After 


Before  the  refit  the  dispensary  and  medical  sales  area  lay  hidden  behind 
the  Rimmel  stand.  Now  proprietor  Da  rid  Poile  is  revealed  busy  in  his 
dispensary  and  ready  to  advise  customers  calling  at  the  new  medical 
counter 


Specialist  Shopfitters  to 
the  Pharmaceutical  Industry 


The  essence  of  the 
Woodstyle  approach 
is  the  &RANDA  range 
of  Dispensary  and 
Sales  equipment 
which  has  been 
specially  designed 
and  developed  to 
meet  the  exacting 
demands  of  the 
retail  pharmacy. 


Our  highly  sophisticated 
Individual  Computer 
Aided  Design  Service 
maximises  your  space 
requirements  effectively 
and  efficiently  to  create 
an  ideal  working 
environment  for  your 
staff,  and  a  warm  and 
welcoming  atmosphere 

for  vour  a/) 
customers.  xyfoQy 

woodstYle 

4  Stephenson  Road,  St.  Ives, 
Huntingdon,  Cambs  PE17  4WJ 
Telephone:  St.  Ives  (0480)  494262 


Fit  for  the  Nineties 

If  you  have  finished  a  refit  since  March  or  have  one 
planned  that  will  be  complete  by  the  end  of  February 
next  year,  then  'Fit  for  the  Nineties'  is  for  you.  In  this 
Shop  Design  Award,  co-sponsored  by  Chemist  & 
Druggist  and  Whitehall  Laboratories  there  are  two 
categories  —  major  and  partial  pharmacy  refit  —  with 
substantial  cash  prizes  and  trophies  for  the  winning 
pharmacies  and  significant  benefits  for  the  winning 
shopfitters. 

There  is  some  £2,000  (tax  paid)  in  prize  money  to  be  won  along  with 
the  kudos  of  winning.  The  designs  of  the  winners  will  be  featured  in 
Chemist  &  Druggist  and  specially  designed  plaques  from  Whitehall 
Laboratories  will  be  a  permanent  memento  of  the  winners 
achievement. 

The  two  categories  are:  (1)  A  new  pharmacy  shopfit  or  major  refit 
involving  at  least  all  the  sales  areas.  (2)  A  partial  refit  or  extension 
of  a  pharmacy  involving  a  shop  front;  dispensary;  special  sections  of 
sales  area;  or  conversion  of  non-sales  area  to  trading  venture,  etc. 

In  both  categories  entrants  must  describe,  in  not  more  than  300 
words,  the  objectives  of  the  refit  and  how  they  were  achieved. 
Photographs,  illustrations  and  plans  should  be  provided  where 
possible.  The  judges  will  match  execution  of  the  plan  with  the 
objectives,  with  particular  emphasis  on  innovative  solutions  to 
problems. 

The  prizes  for  category  (1)  will  be:  £1,000  for  the  winner,  £250 
for  runner-up,  with  plaques  for  both.  Category  (2):  £500  for  the 
winner  and  £250  for  runner-up,  with  plaques  for  both.  Shopfitters 
will  get  a  small  trophy  and  the  right  to  use  the  competition  emblem 
in  both  categories. 

Entry  is  available  to  shopfitters  and  pharmacy  owners/managers 
for  refits  which  must  have  been  completed  between  March  1,  1989 
to  February  28,  1990.  The  entry  must  be  received  by  the  Chemist 
&  Druggist  by  not  later  than  March  31 , 1990.  Judging  will  be  in  April 
1990  with  the  winners  announced  in  C&D  by  May  31.  Apply  to 
Whitehall's  sales  force  or  the  Editor  of  C&D  for  an  entry  form,  now. 


LUX 


 V 


LUXLINE 

the  specialists  in  pharmacy 
shopfit  ting  design  and  construction 

8  Commerce  Way,  Leighton  Buzzard,  Bedfordshire 
Telephone:  (0525)  381356  Fax:  (0525)  382761 
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Society  and  PSNC  agree  joint  approach 
to  Department  on  rural  pharmacy  issues 


The  Royal  Pharmaceutical 
Society's  Council  has  approved  a 
proposed  approach  to  the 
Department  of  Health  seeking 
action  on  four  matters  relating  to 
provision  of  pharmaceutical 
services  in  rural  areas  — 
pharmacists'  restrictions  on 
advertising;  the  abolition  of 
statutory  subcommittees  of  family 
practitioner  committees;  anti- 
pharmacist  campaigns  by 
dispensing  doctors;  and  the  lack  of 
payment  to  lay  members  of  the 
Rural  Dispensing  Committee. 

At  this  month's  meeting 
Council  approved  a  draft  letter  to 
be  sent  to  the  Department  jointly 
by  the  Society  and  the 
Pharmaceutical  Services 
Negotiating  Committee.  The 
letter  asked  for  Article  7  of  the 
terms  of  service  for  pharmacists 
to  be  modified  to  ease  the 
restrictions  on  the  advertising  by 
pharmacy  contractors  of  the  NHS 
services  provided.  It  pointed  out 
that  doctors  in  rural  areas  had  the 
freedom  of  advertising  and  that 
the  White  Paper  encouraged  them 
to  advertise  their  services,  which 
might  include  dispensing  services, 
in  a  much  broader  way  than 
pharmacists  were  currently 
allowed. 

On  FPC  subcommittees,  the 
letter  said  that  while  the  Society 
and  the  PSNC  supported  the 
devolution  of  decision  making  and 
general  NHS  administration  to 
FPCs,  they  were  extremely 
concerned  about  the  decision  to 
abolish  statutory  subcommittees. 
In  the  context  of  rural  matters 
they  were  particularly  concerned 
about  the  dispensing 
subcommittees,  but  their  concern 
also  extended  to  other  bodies 
such  as  the  pharmacy  practice 
subcommittee.  A  national 
consistency  in  decision-making 
should  be  maintained  and  the 
procedures  adopted  should  be 
uniform  across  trie  country.  If  the 
determination  of  such  matters 
was  left  to  the  individual  FPC 
these  important  factors  might  be 
prejudiced  to  the  detriment  of  the 
service  as  a  whole. 

On  anti-pharmacist 
campaigns,  the  letter  said  that  the 
Society  and  the  PSNC  were 
concerned  that  in  increasing 
numbers  of  cases  where  a 
pharmacist  had  applied  for 
preliminary  consent  to  open  a 
pharmacy  the  dispensing  doctors 
staged  a  bitter  campaign  against 
the  pharmacist  applicant.  This  was 
done  by  lobbying  MPs  and  local 
councillors  and  through  letters  to 
patients. 


It  had  culminated  in  an  article 
in  the  last  edition  of  the  magazine 
of  the  Dispensing  Doctors 
Association,  offering  a  model 
campaign. 

The  letter  said  that  while  such 
campaigns  would  not  greatly 
influence  the  Rural  Dispensing 
Committee,  the  same  could  not  be 
said  of  the  local  population, 
resulting  in  a  serious  effect  on 
patients'  views  of  the  local 
pharmacist  and  of  the  pharmacy 
profession  generally.  Pharmacists 
had  maintained  their  dignity  by 

"Dispensing  doctors 
whip  up  emotions 
against  pharmacists" 

refusing  to  retaliate  in  a  similar 
manner  and  would  continue  to  do 
so,  but  there  was  deep  concern  as 
to  the  future  relationship  between 
the  professions  in  rural  areas. 
Code  for  homes  Council  approved  the 
publication,  in  association  with 
Age  Concern,  of  a  code  of  practice 
for  residential  homes. 

The  Society  and  Age  Concern 
have  already  agreed  a  draft  code 
and  made  approaches  to  the  Royal 
College  of  General  Practitioners 
and  the  British  Medical 
Association  with  a  view  to 
compliance  being  made  a 
requirement  of  registration  of 
homes. 

Because  the  profession  needs 
advice  as  soon  as  possible,  the 
Practice  Committee 
recommended  that  the  document 
be  redrafted,  taking  account  of 
comments  received,  and 
agreement  sought  with  Age 
Concern.  The  resultant  document 
would  be  published  as  a  joint 
publication.  Copies  would  be 
distributed  to  the  profession  and 
to  directors  of  social  services. 
Involvement  in  medicine  sales  Council 
agreed  not  to  take  any  further 
action  on  the  suggestion  that 
pharmacists  should  be  personally 
involved  in  the  sales  of  medicines 
to  a  greater  degree  that  an 
present.  That  decision  arose  from 
a  suggestion  that  a  pharmacist 
should  be  directly  and  personally 
involved  in  the  sale  of  a  medicine 
for  a  period  of  time  after  its 
removal  from  the  POM  list.  It  was 
felt  that  it  would  be  unnecessarily 
restrictive  to  place  a  further 
imposition  on  the  profession. 
NHS  services  Council  approved  a 
number  of  principles  to  be  applied 
in  connection  with  the  purchase 
and  supply  of  pharmaceutical 
services  in  the  revised  NHS.  The 


overriding  principle  was  that 
independent  pharmaceutical 
advice  was  needed  for  those 
purchasing  pharmaceutical 
services,  whether  in  hospitals  or 
in  the  community. 

Council  received  the  report  of 
a  working  party  set  up  to  consider 
possible  service  models  for  the 
provision  of  pharmaceutical 
services.  The  working  party  had 
proposed  the  following  basic 
principles  for  hospital  services: 
that  pharmaceutical  advice 
independent  of  the  provider  of  the 
service  should  be  available  to  the 
management  team  responsible  for 
purchasing  a  pharmaceutical 
service;  that  offers  to  provide  one 
or  more  specific  aspects  of  the 
pharmaceutical  service  should 
comply  with  the  regional 
pharmaceutical  officers'  standards 
document;  and  that  in  the  case  of 
conflict  between  the  provider  and 
the  recipient  user  of  the  service 
about  standards,  the  arbitrator 
should  be  an  independent 
pharmacist  adviser. 

In  the  community,  the  working 
party  proposed  the  principle  of 
independent  pharmaceutical 
advice  in  relation  to  residential 
homes  and  nursing  homes.  Ideally 
the  providers  of  services  should 
be  community  pharmacists,  and 
the  independent  adviser  could  be 
a  consultant  community 
pharmacist,  the  local 
pharmaceutical  committee  or  an 
NHS  pharmaceutical  adviser. 
Independent  advice  was  also 
needed,  the  working  party  said,  in 
relation  to  any  arrangements  by 
FPCs  to  monitor  quality  of 
services. 

Benzodiazepine  guidelines  Council 
agreed  to  consider  producing 
guidelines  for  pharmacists  on 
helping  patients  withdraw  from 
benzodiazepines. 

Benzodiazepine  withdrawal 
was  considered  by  the  Hospital 
Pharmacists  Group  Committee, 
the  community  pharmacy 
subcommittee  and  the  Practice 
Committee.  It  was  agreed  that  it 
was  currently  part  of  the 
pharmacist's  role  to  assist  in  the 
withdrawal  of  patients  from 
benzodiazepines  should  the 
opportunity  arise,  in  collaboration 
with  the  patient's  medical  adviser. 
It  also  agreed  that  health 
authorities  should  be 
recommended  to  introduce 
policies  on  benzodiazepine 
treatment,  where  they  had  not 
already  done  so.  Council  accepted 
a  recommendation  that  the 
Psychiatric  Pharmacy  Group 
should  be  asked  to  submit  its 


suggestions  for  guidelines  for  the 
Council  to  consider  at  a  future 
meeting,  with  a  view  to  producing 
guidelines  for  the  profession. 

Consideration  was  also  given 
to  a  suggestion  from  the 
Psychiatric  Pharmacy  Group  for 
the  offer  of  two  awards,  one  for 
community  pharmacists  and  one 
for  hospital  pharmacists,  for 
practice  research  projects 
demonstrating  the  influence  of 
pharmacists  in  assisting 
benzodiazepine  withdrawal. 
Council  agreed  that  although  the 
Society  was  not  against  the 
concept  of  such  awards  it  should 
not  be  involved  in  funding  them. 
Patient  leaflet  comments  Council 
approved  a  number  of  comments 
to  be  made  both  to  the  European 
Commission  and  to  the  Medicines 
Control  Agency,  on  draft 
requirements  for  patient 
information  leaflets  and  labelling 
contained  in  proposals  for  the 
completion  of  the  internal  market 
in  the  pharmaceutical  sector. 
Council  welcomed  a  decision  of 
the  European  Commission  to 
publish  detailed  guidelines  on  the 
presentation  and  content  of 
package  leaflets,  but  it  agreed  to 
stress  to  the  Commission  the 
need  for  consultation. 

The  Practice  Committee  felt  a 
proposal  that  the  leaflet  had  to 
include  a  description  of  the 
complaint  and/or  the  symptoms 
the  product  might  treat  or  relieve 
was  too  specific  and  expressed  a 
preference  for  Council's  policy 
that  leaflets  should  include  a 
general  indication  of  the  purpose 
of  the  medicine. 

The  Committee  reaffirmed  its 
existing  policy  that,  provided  the 
particulars  of  the  licence  holder 
were  declared  on  a  leaflet,  there 
seemed  no  justification  for  the 
European  Commission's  proposal 
that  the  name  of  the  manufacturer 
might  have  to  be  included.  Some 
products  were  manufactured  in  a 
variety  of  stages  by  different 
companies,  making  it  difficult  to 
identify  one  as  the  manufacturer. 

Council  agreed  that  those 
comments  should  be  sent  to  the 
MCA  and  incorporated  with  the 
Society's  earlier  comments  into 
one  document  for  submission  to 
the  European  Commission. 
Dates  on  Pis  Dates  on  parallel 
imports  have  been  discussed  with 
the  Medicines  Control  Agency, 
which  had  expressed  interest  and 
asked  for  an  example  of  a  product 
which  had  only  the  date  of 
manufacture  on  the  blister  pack 
foil  and  not  an  expiry  date.  An 
example  would  be  sent. 
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Boots'  VAT 
appeal 

Boots  have  joined  a  number  of 
major  retailers  in  appealing  against 
claims  from  Customs  &  Excise  for 
VAT  on  free  gifts  offered  in  sales 
campaigns. 

The  Boots'  appeal  relates  to  a 
claim  of  £10,580  for  VAT  on  an 
own  brand  promotion.  They 
expect  the  case  to  be  heard  in  the 
European  Court  in  the  New  Year. 
The  judges  will  hear  that  Boots 
offered  tokens  on  one  product 
which  entitled  money  off  another. 
Tax  was  calculated  on  the  full 
retail  price  of  the  second  item. 

C&D  will  carry  a  full  report  on 
the  outcome  of  the  hearing. 

Government 
chemist  goes 
private 

The  Laboratory  of  the 
Government  Chemist  this  week 
becomes  an  executive  agency 
after  almost  150  years  fulfilling  a 
statutory  role.  It  was  originally 
established  to  detect  the 
adulteration  of  tobacco. 

Under  the  Next  Steps 
Initiative  the  LGC  will  have  to 
recover  its  full  costs  for  services 
rendered.  Trade  and  Industry 
Secretary  Nicholas  Ridley  said, 
"The  arrangements  will  ensure 
there  will  be  open  competition  for 
analytical  services  and  that  the 
size  and  shape  of  the  Laboratory 
will  depend  on  orders  it  can  win. ' ' 

The  Government  Chemist, 
Alex  Williams  will  become  the 
chief  executive  of  this  new 
agency.  It  follows  in  the  footsteps 
of  Companies  House,  the  National 
Weights  and  Measures  and  the 
Warren  Spring  Laboratory. 

COSHH  Regulations:  The  NPA  has 

now  prepared  a  number  of  model 
assessments  on  how  to  interpret 
the  new  Control  of  Substances 
Hazardous  to  Health  Regulations. 
Details  from  the  NPA  Information 
Department.  Tel:  0727  32161. 


Rating  issue  begins  to 
boil:  NPA  offers  advice 


The  penultimate  stage  in  the 
introduction  of  the  uniform 
business  rate  passed  last  week 
when  the  rate  was  provisionally 
fixed  at  36p  in  the  £. 

Chris  Patten,  the 
Environment  Secretary,  told  the 
Commons  on  Monday  that  the 
final  figure  would  be  announed 
after  full  information  was  available 
about  the  revaluation  of  business 
premises  which  was  expected 
towards  the  end  of  the  year. 

Any  change  in  the  36p  figure 
was  "likely  to  be  slight",  he  said. 

Fears  about  the  effect  of  the 
new  rate  on  small  businesses 
were  again  expressed  from  both 
sides  of  the  House.  Mr  Patten 
reaffirmed  that  no  rate  bill  would 
rise  in  real  terms  by  more  than  20 
per  cent  for  at  least  five  years. 

For  business  properties  with  a 
rateable  value  of  less  than  £15,000 
in  London  and  less  than  £10,000  in 
other  parts  of  the  country  the 
ceiling  on  rate  rises  would  be  15 
per  cent  a  year. 


National  Pharmaceutical 
Association  director  Tim  Astill 
told  C&D  the  provisional  figure 
was  a  fraction  higher  than 
expected. 

He  urged  community 
pharmacists  to  begin  thinking  now 
about  how  best  to  tackle  the 
valuation  placed  on  their  business. 
It  will  be  announced  some  time  in 
the  New  Year. 

"We  advise  pharmacists  to 
get  together  with  other 
businesses  in  their  immediate 
vicinity  and  to  get  in  touch  with  an 
experienced  property  valuer  who 
can  help  appeal  against  any  unfair 
rating  valuations.  Getting 
together  with  others  should  cut 
costs." 

Mr  Astill  pointed  out  that 
many  local  estate  agents  were 
already  writing  to  local  businesses 
offering  such  a  service  in  the  light 
of  next  year's  changes.  The  NPA 
has  even  received  unsolicited 
offers  of  advice  in  the  mail  at  their 
St  Albans  offices. 


Thames  acquire  Psorin 

Thames  Laboratories  have 
acquired  full  product  rights  to  the 
Psorin  anti-psoriasis  product 
range.  Thames  have  been 
marketing  the  range  on  behalf  of 
Australian-based  Wallace 
Laboratories  for  a  number  of 


years. 

Graham  Lawton,  sales  and 
marketing  manager  at  Thames, 
told  C&D  that  Wallace  went  into 
receivership  at  the  end  of  May  and 
their  product  licences 
automatically  reverted  to 
Auspharm,  with  whom  they  had  a 
joint  agreement.  Cortex,  the 
"parent"  company  of  Thames 
Laboratories,  have  a  50  per  cent 
share  in  Auspharm  and 
subsequently  took  over  the  Psorin 
licences. 

Mr  Lawton  said  that  there  had 
been  outstanding  orders  for 
Psorin  which  Wallace  did  not  meet 
and  production  has  temporarily 


been  sub-contracted  to  Hoechst 
Australia.  Consequently  there  will 
be  an  interruption  in  supplies  of  all 
Psorin  products  until  January 
1990.  Thames  apologise  for  any 
inconvenience  caused.  Mr 
Lawton  says  the  company  hopes 
to  bring  manufacture  to  the  UK 
next  year. 


"Radiation  Safety  for  operators  of 
Gamma  Irradiation  Plants" 
published  by  the  Health  and  Safety 
Executive  (HSE)  provides 
guidance  to  assist  operators  and 
others  to  carry  our  their  work 
safely  and  to  comply  with  the 
requirements  of  the  Ionising 
Radiations  Regulations  1985  and 
other  relevant  legislation.  The 
gamma  irradiation  process  is  used 
for  the  sterilisation  of  syringes  and 
gloves,  plastics  materials,  and  in 
scientific  research. 


LIG  cancel 
project 

London  International  Group  and 
Celltech  have  called  off  their  joint 
project  to  develop  a  personal 
ovulation  monitoring  system  for 
use  as  a  fertility  test  and  as  an 
innovative  contraceptive. 

In  clinical  tests  to  date,  the 
system  has  "not  proven 
sufficiently  sensitive"  for  use  as  a 
reliable  contraceptive,  owing  to 
the  wide  variability  in  female 
hormone  ratios,  the  company 
says. 

Since  the  research 
programme  began,  other 
companies  have  introduced 
competitive  fertility  tests  on  to  the 
market.  Both  London 
International  and  Celltech  are 
continuing  to  explore  the  potential 
for  licensing  certain  aspects  of  the 
technology  to  third  parties. 

The  name's 
changed  at 
Burrough 

James  Burrough  (FAD)  Ltd  have 
changed  their  name  to  Hayman 
Ltd.  The  move  follows  the 
acquisition  of  the  company  in  1988 
from  James  Burrough  Distillers  by 
a  management  buyout  team  led  by 
Christopher  Hayman. 

Prior  to  the  buyout  Mr 
Hayman,  a  great  grandson  of 
James  Burrough,  had  been 
commercial  and  production 
director  of  James  Burrough 
Distillers  pic.  Burrough's  itself 
was  acquired  by  Whitbread  pic  in 
1987. 

Hayman  markets  a  range  of 
solvents  including  ethanol, 
methanol,  isopropanol  and 
propylene  glycol.  The  company  is 
based  in  Witham,  Essex,  where  it 
moved  to  a  purpose  built  factory  in 
1980  from  its  previous  base  of 
many  years,  the  Beefeater  Gin 
Distillery. 

The  management  team  has 
remained  the  same  since  the 
buyout. 
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There  is  no  better  way  to  reach 

A  £1.5  BILLION 

toiletries  and  cosmetics  market 

Our  IPC  Women's  Magazines  Group,  6  Weeklies  and  3  Monthlies,  are  market 
leaders  in  the  women's  sector.  We  generate  sales  in  excess  of  22^2  million  copies 
each  month  — and  our  readers  spend  no  less  than  £1.5  billion"  a  year  on  toiletries 
and  cosmetics.  If  you  want  to  talk  to  women,  talk  to  us  first. 


"Figures  based  on  BMRB  TGI  Volumetrics  1989/SDC 


Alison  Green,  Advertisement  Sales  Controller  01-261  5063 


Charmaine  Bamforth,  Advertisement  Sales  Controller  01-261  6129 


WOMEN'S 
MAGAZINES 
GROUP 

There  is  no  better  way 
to  reach  your  customers 


BFN  Showrax  secured 
for  £7m 


Staff  have  rights  warns  NPA 


BFN  Showrax  have  joined 
Beanstalk  to  form  a  shopfitting 
combine  under  holding  company 
Bullough  pic.  Showrax  was 
acquired  for  some  £7m  following 
the  collapse  of  their  former 
holding  company  Sharp  &  Law 
pic.  This  secures  the  position  of 
the  Gravesend,  Kent  storefitting 
company  which  had  a  £25m 
turnover  in  1988. 

Within  Bullough,  BFN 
Showrax  will  join  the  refrigeration 
and  storefitting  division  which 
includes  Beanstalk.  Bullough  say 
that  the  two  shopfitting  companies 
will  continue  to  run  independently 
under  their  own  management, 
although  opportunities  for  co- 
operation in  both  commercial  and 


operational  areas  will  be  fully 
explored. 

A  BFN  Showrax  spokesman 
told  C&D  that  in  joining  the 
Bullough  group  with  a  turnover  of 
nearly  £300m  the  company's 
problems  of  the  last  months  were 
over.  No  changes  in  management 
or  staffing  were  envisaged  and 
operations  at  the  six  acre 
Thames-side  site  would  continue 
as  before. 

The  new  chairman  and 
managing  director,  Brian  Gould, 
appointed  by  Bullough  says: 
"Bullough  have  maintained  their 
high  level  of  growth  organically 
and  by  a  selective  acquisition 
programme.  Clearly  BFN  fits 
perfectly  into  this  strategy. ' ' 


When  purchasing  a  pharmacy 
buyers  should  ensure  that  existing 
staff  rights  have  been  legally 
attended  to,  says  NPA  director 
Tim  Astill. 

'  'It  has  come  to  our  notice  that 
some  solicitors  are  ignoring  this 
aspect  of  the  law  when  dealing 
with  shop  transfers.  The  penalties 
for  causing  long-serving  staff  to  be 

New  Minister 
at  health 
forum 

Virginia  Bottomley,  the  new 
Health  Minister,  is  to  set  the 
scene  at  a  symposium  co-hosted 
by  the  Department  of  Health  and 
the  Proprietary  Association  of 
Great  Britain,  on  November  30  at 
the  Royal  College  of  Physicians. 

The  symposium  takes  place 
against  a  background  of  growing 
debate  about  the  two  White 
Papers,  "Promoting  Better 
Health"  and  "Working  for 
Patients". 

The  speakers  will  include  IMS 
director,  Dorothy  Knightley,  Dr 
Elizabeth  Nehon  of  the  Taylor 
Nelson  Group,  Dr  Mike  Pringle, 
Royal  College  of  General 
Practitioners,  Dr  Alison 
Blenkinsopp,  lecturer  in 
Pharmacy  Practice,  University  of 
Bradford  and  Peter  Jensen, 
managing  director,  Beecham 
Health  Care.  Details  from  Gopa 
Mitra,  PAGB  on  01-242  8331. 


PSNI  courses 

The  Northern  Ireland  Continuing 
Education  Programme  proceeds 
with  a  two-day  course  on  "Advice 
and  treatment  for  foot  problems" , 
at  Brownlow  Health  Centre, 
Craigavon  on  November  14  and 
21,  at  7.30pm. 

Course  lecturers  are  Mrs 
Rosemary  Orr,  area  chiropodist, 
Eastern  Health  and  Social 
Services  Board,  and  Dr  Terry 
Maguire,  community  pharmacist 
and  research  fellow  at  Queen's 
University,  Belfast. 

And  on  November  15,  at 
Malone  House,  Barnett's  Park, 
Belfast,  a  course  of  "Cholesterol 
screening  in  the  pharmacy",  will 
be  held  from  2-5pm.  Lecturers 
are  community  pharmacists  Mr 
Jim  Boal  and  Dr  Terry  Maguire. 

Saturday,  November  11 

Brighton  Branch,  RPSGB.  Annual 
dinner,  at  Eaton  Restaurant,  Hove. 


dismissed  can  be  substantial  and 
holiday  entitlements  must  be 
honoured  by  the  incoming  owner. 

The  NPA  is  likely  to  be 
looking  for  a  test  case  against  a 
solicitor,  on  behalf  of  a  member, 
as  there  is  now  a  steady  stream  of 
complaints  and  legal  actions 
involving  such  matters,  says  Mr 
Astill. 


Tuesday,  November  14 

Lanarkshire  Branch,  RPSGB.  Old 

Mill  Hotel,  Motherwell,  at  8pm.  Talk 
on  computer  systems  for  patient 
medication  records,  with  Image  Micro 
Systems  Ltd. 

South  Staffordshire  Branch, 
RPSGB.  Burton  medical  centre, 
Burton-on-Trent,  at  7.30pm. 
"Treatment  and  aetiology  of 
epilepsy",  a  talk  by  Parke  Davies 
Laboratories.  Buffet  available. 

Wednesday,  November  15 

Weald  of  Kent  Branch,  RPSGB. 

Postgraduate  medical  centre,  Kent  & 
Sussex  Hospital,  at  7.45pm. 
"Biotechnology",  by  Dr  Tony 
Garland,  production  director, 
Wellcome  Biotechnology. 
Wirral  Branch,  RPSGB. 
Postgraduate  medical  centre, 
Clatterbridge  Hospital,  at  8pm. 
"Current  trends  and  assessment  in 
rheumatology",  by  Dr  T.  Kennedy. 
Sponsored  by  Geiby. 
AAH  Pharmaceuticals/Crookes 
Healthcare.  Holiday  Inn  Hotel, 
Swansea.  Retail  pharmacy  training 
evening,  followed  by  buffet  supper. 
Admission  by  ticket  onlv,  available 
from  AAH  on  0928  717070. 

Thursday,  November  16 

Eastbourne   Branch,  RPSGB. 

Chatsworth  Hotel,  Grand  Parade, 
Eastbourne,  at  7.45pm. 

Advance  information 

Society  of  Pharmaceutical 
Medicine.  "Controversies  and 
fallacies  in  pharmaceutical  medicine", 
a  symposium  at  the  Royal  College  of 
Physicians,  London  on  December  4,  at 
9.15.  Fee,  including  lunch  and 
refreshments,  £35  (members)  and  £50 
(non-members).  Details  from  Ms 
Elizabeth  Richardson  on  01-493  7825. 
British  Association  of 
Pharmaceutical  Physicians. 
"Contact  clinical  research  and  the 
company  medical  department",  a 
symposium  at  the  Royal  Society,  6 
Carlton  House  Terrace,  London  SW1, 
on  December  11  at  12.30pm.  Fee, 
including  lunch  and  refreshments,  £55 
(members)  and  £75  (non-members). 
Details  from  Ms  Elizabeth  Richardson 
on  01-491  8610. 

National  Association  of  Health 
Authorities.  "New  directions  for 
child  health  services",  a  conference  at 
Kensington  Town  Hall,  London  on 
December  6.  Fee  £77.05  (including 
lunch).  "Community  care 
Conference",  at  the  Queen  Elizabeth 
II  Conference  Centre,  London  on 
December  12.  Keynote  address  by 
Kenneth  Clarke,  secretary  of  state  for 
health,  on  the  Griffiths  report  on  care 
in  the  community.  Fee  £102.35 
(NAHA  members)  and  £132.25  (non- 
members).  Details  from  Ann  Mason 
on  021  471  4444. 


NPA's  guide  to  Christmas 


Christmas  and  New  Year  holidays 
will  fall  on  Monday  and  Tuesday, 
December  25-26  and  Monday, 
January  1.  In  Scotland,  Tuesday 
January  2nd  is  also  an  offcial 
holiday. 

Pharmacists  wishing  to  close 
for  additional  days  are  advised  by 
the  National  Pharmaceutical 
Association  to  arrange  this  with 
their  LPC  secretary. 

The  early  closing  day  (for 
those  on  a  five-and-a-half  day 
week)  can  be  suspended  either 
the  week  before  or  after  the  Bank 
Holiday,  but  a  notice  must  be 
displayed  at  least  one  month 
before  any  changes  and  the 
normal  half-day  resumed  with  a 
month. 

The  shop  assistants'  half-day 
may  be  suspended,  if  they  are  not 
required  to  work  on  the  Bank 
Holiday  and  do  not  work  later  than 
1 .30pm  on  one  day  in  the  holiday 
week  the  NPA  say. 

Regular  part  timers  should 
receive  their  normal  weekly  pay, 


but  if  their  normal  day  off  falls  on  a 
Bank  Holiday  they  are  not  entitled 
to  another  day.  Special  conditions 
apply  to  young  persons. 

Pharmacists  normally  open  for 
five  days  may  increase  this  to  five- 
and-a-half  or  six  days ,  if  a  six-day 
Trading  Order  is  in  force. 

Northern  Ireland  Shop  Acts 
place  more  responsibility  on  the 
local  authorities  and  the  NPA 
advises  members  to  contact  those 
authorities  for  advice.  For  further 
details  or  clarification  contact  Fran 
Brown  or  Valda  Elson  at  the  NPA. 

The  supermarket  pharmacies 
could  find  themselves 
disadvantaged  this  Christmas,  as 
stores  close  down  early  on  the 
Saturday  prior  to  Christmas  Eve. 
Tesco  for  example  are  to  close  at 
4pm  and  Sainsbury  even  earlier. 
Most  multiple  and  instore 
pharmacies  will  be  closed  on 
Sunday  December  24,  leaving  the 
independent  with  the  chance  to 
make  those  last  minute  Christmas 
sales. 


On  top  of  the  world 


A  new  league  table  published  by 
European  retail  consultancy, 
Management  Horizons,  shows 
that  many  of  the  world's  leading 
retail  players  are  British. 

By  sector,  Boots  is  shown  to 
be  the  second  biggest  pharmacy 
and  drugstore  chain  in  the  world 
when  ranked  by  sales.  US-based 
Walgreen  Co  came  top. 

Top  chemists'  in  the  world 
Company  sales  $m 

1.  Walgreen  (US)  4,281 

2.  Boots  the  Chemist  (UK)2,929 

3.  JackEckerd(US)  1,944 


4.  Longs  Drug  Stores  (US)  1,772 

5.  Apoteksbolaget  (Swe)  1,350 

6.  Schlecker(W.Ger)  928 

7.  Perry  Drug  Stores  (US)  725 

8.  Yves  Rocher  (Fra)  665 

9.  DM(WGer)  611 

10.  Fay's  Drug  Co  (US)  500 
Boots'  recently  acquired  Ward 

White  chain  is  the  world's  top 
"multi  sector"  retailer.  Other 
British  companies  topping  their 
sections  include  Argos  (general 
merchandise),  Co-operative 
Retail  Services  (co-operatives), 
and  B&Q  (DIY). 


COMING  EVENTS 
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Post  to  Classified  Advertisements,  Chemist  &  Druggist, 
Benn  Publications,  Sovereign  Way,  Tonbridge,  Kent  TN9  1RW. 

Tel  Tonbridge  (0732)  364422.  Telex  95132.  Fax:  (0732)  361534 
Ring  Stewart  Taylor  Ext  472  for  further  information 
Publication  date  Every  Saturday 

Headings  All  advertisements  appear  under  appropriate  headings 
Copy  date  4pm  Tuesday  prior  to  publication  date. 


Cancellation  deadline  10am  Monday  prior  to  publication  date. 
Display/Semi  Display  £16.20  per  single  column  centimetre,  min  30mm 
Column  width  42mm. 

Whole  Page  £1620.00  (250mm  x  180mm)  Half  Page  £810.00 
(125mm  x  180mm)  Quarter  Page  £405.00  (125mm  x  88mm) 
Box  Numbers  £5.00  extra  Available  on  request. 
All  rates  subject  to  standard  VAT. 


APPOINTMENTS 


RETAIL  PHARMACY  REPRESENTATIVES  - 
NEWCASTLE  &  GLOUCESTERSHIRE 

£  NEG.  +  BONUS  +  QUALITY  CAR 


BERK  PHARMACEUTICALS,  the  Gen- 
erics Division  of  Rorer  Health  Care  Limited, 
manufactures,  distributes,  and  markets  a  wide 
range  of  pharmaceutical  products  for  the  UK 
and  export  markets. 

Due  to  the  continued  success  of  Berk  Pharm- 
aceuticals during  1989,  two  positions  have 
been  created  for  Retail  Pharmacy  Representa- 
tives. 

Reporting  to  the  Regional  Manager  North,  the 
territory  to  be  covered  will  be  Newcastle, 
Sunderland,  Darlington  and  Cleveland. 

Reporting  to  the  Regional  Manager  South,  the 
territory  to  be  covered  will  be  Gloucester,  part 
Worcester,  Oxfordshire  and  Berkshire. 

Both  posts  will  be  working  with  a  small 
professional  team  of  Retail  Pharmacy  Sales 
Representatives,  responsible  for  promoting 


r  : 

/  o 

RORER 
E 
R 


the  full  range  of  Berk  Generics  which  are  only 
available  by  Doctors  prescription. 

We  are  looking  for  mature  individuals  with  a 
good  standard  of  education,  and  a  proven 
sales  record  preferably  within  the  retail  phar- 
macy sector.  If  you  are  commercially  aware, 
enthusiastic  and  outgoing,  we  will  provide 
you  with  full  product  training,  competitive 
salary,  company  car,  bonus,  and  excellent 
additional  Company  benefits. 

If  you  wish  to  apply  for  either  position,  please 
contact:  Mr  David  Kelly,  Personnel  Manager, 
St  Leonards  House,  St  Leonards  Road,  East- 
bourne, East  Sussex,  or  telephone  0323 
21422  ext  220. 


Rorer 


Health  Care  Limited 


LOOKING  FOR  STAFF? 
LET  CHEMIST  &  DRUGGIST  HELP  YOU 
GALL  STEWART  TAYLOR  ON  0732  364422  EXT  472 
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THE  COMPANY 

Our  Client,  John  Richardson  Computers  Limited,  is  the  undisputed  and  trusted  market  leader  in  terms  of  pharmacy 
computer  labelling/patient  medication  record  systems.  Since  its  launch  in  1982,  the  Company  has  gained  an  enviable 
reputation  in  terms  of  product  quality  technological  innovation  and  continued  service,  thereby  earning  the 
description  of '  'THE  PROFESSION'S  MOST  TRUSTED  PHARMACY  SYSTEMS" . 

Following  its  successful  history  in  its  first  market  sector,  the  Company's  strategic  plans  involve  the  launch  of  major 
new  products  in  the  pharmacy  sector  and  a  new  market  sector,  namely  dentistry. 

THE  POSITIONS 

To  achieve  the  Company's  ambitious  but  realistic  growth  objectives,  it  has  been  decided  to  embark  upon  a 
significant  expansion  of  its  Senior  Management  structure  to  ensure  the  combined  expansion  of  its  current  product 
range  and  the  successful  launch  of  its  new  products.  The  Company  is  seeking  three  Senior  Managers  in  the  newly 
created  positions  of:  — 

★  GENERAL  MANAGER 
★  SALES/MARKETING  MANAGER 
*  EPOS  PROJECT  MANAGER 

Each  position  is  associated  with  a  highly  competitive  salary  package  commensurate  with  experience  and  there  is 
the  added  job  satisfaction  of  working  in  a  friendly,  privately-owned  Company  specialising  in  selling  computer 
systems  to  the  healthcare  and  other  industries  in  the  UK  and  overseas. 

THE  CANDIDATES 

The  successful  candidate  for  the  GENERAL  MANAGER  position  will  be  an  experienced  Senior  Manager,  aged 
between  33  and  45,  with  a  proven  track  record  and  a  strong  commercial  bias.  Previous  experience  in  the  UK 
healthcare  industry  is  essential  and  knowledge  of  the  pharmacy  market  would  be  advantageous. 

The  successful  candidates  for  the  SALES/MARKETING  MANAGER  and  the  EPOS  MANAGER  positions  will 
be  aged  28  to  40  with  successful  track  records  in  marketing  products  to  the  pharmacy  sector  of  the  healthcare 
industry.  Knowledge  of  computer  systems  would  be  an  additional  benefit. 

If  you  are  interested  in  these  opportunities  in  a  Company  with  truly  exciting  growth  potential,  please 
contact  our  Recruitment  Consultant.  John  Davies,  at  Tridasal  the  address  below.  Initial  interviews  will  he 
held  at  the  end  of  November,  1 989. 
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RIVERSIDE  HEALTH  AUTHORITY 
WESTMINSTER  HOSPITAL 

GRADE  I  ROTATIONAL  TECHNICIANS 

Admin  &  Clerical  Grade  3  -  £8,1 78  £9,239  inclusive.  Full  time 
or  Flexible  Hours  up  to  36  hours  per  week. 

A  qualified  PHARMACY  TECHNICIAN? 
Looking  to  gain  more  experience? 
or  Returning  to  work  after  a  break? 

Whether  recently  qualified  or  with  wider  experience, 
Westminster  offers  you  a  varied  rotation  and  the  chance  to 
help  our  team  develop  the  role  of  the  Technician  further. 

*  Local  and  l\IWT  Regional  Continuing  Education  and 
Management  Training  Programmes 

*  SPONSORSHIP  for  part  time  "A"  levels,  if  you  want  to 
pursue  studies 

*  Support  for  your  development  and  retraining  for  those 
returning  to  practice  after  a  break,  including  support  from 
our  Technician  II,  Education  and  Training  Specialist. 

Applications  from  Retail-trained  technicians  (eg  NPA,  Boots)  or 
Hospital-trained  technicians  will  be  welcome.  Accommodation 
may  be  available. 

Application  form  and  job  description  available  from  Angela 
Houry,  Departmental  Secretary,  on  01-828  9811,  Ext. 
2107/2607,  or  ask  for  Vicky  Stevens  on  Ext.  2244,  or 
Joanne  Prickett,  Ext  260712107,  for  an  informal  chat. 
CLOSING  DATE:  Friday,  24th  November  1989. 
WORKING  TOWARDS  EQUAL  OPPORTUNITIES 


BARNET  HEALTH  AUTHORITY 
MENTAL  HEALTH  UNIT 
NAPSBURY  HOSPITAL 

NEW  POST  SENIOR 
PHARMACY  TECHNICIAN 

Salary  £S121-£9766  inclusive  of  London  Weighting 

Required  to  join  a  small  and  friendly  department 
situated  in  a  very  pleasant  environment  and 
operating  a  5  day  week  Monday  to  Friday. 

Duties  to  include,  purchasing  and  stock  control. 
A  computerised  ward  supply  is  in  operation. 
Creche  facilities  are  available. 

Application  form  from  Personnel  Department 
Napsbury  Hospital,  London  Colney, 
Nr.  St.  Albans,  Herts.  AL2  1AA. 
Telephone:  0727  23333  Ext  234/382 

BARNET  HEALTH  AUTHORITY  HAS  AN  EQUAL  OPPORTUNITIES 

POLICY. 

CLOSING  DATE:  1  7TH  NOVEMBER  1989 


MANAGERS 
AND 

TRAINEE  MANAGERS 

required  for 

HAMPTON/STAINES,  WOKING/GUILDFORD, 
SW  LONDON/SURREY 

Moss  Chemists  are  a  professionally  minded,  forward  looking 
private  company,  controlled  entirely  by  Pharmacists  with  80 
pharmacies,  mainly  in  South  East  England.  Although  we  are 
large  enough  to  provide  first  class  career  opportunities  we 
are  small  enough  to  retain  the  personal  touch.  The  Company 
offers  a  comprehensive  training  package  on  all  professional, 
managerial  and  commercial  subjects  relevant  to  community 
pharmacy.  The  positions  could  therefore  be  suitable  to 
Pharmacists  with  a  non-retail  background. 

Other  benefits  include: 

*  Good  basic  salary  plus  monthly  paid  performance 
bonuses. 

*  Profit  sharing  scheme. 

*  Private  Patients'  Plan  membership. 

*  Pension  scheme  with  life  assurance. 

*  Living  accommodation  at  nominal  cost  may  be  available. 

Please  apply  to:  Mr  B.  M. 
Andrews,  MPS,  Managing 
Director,  Moss  Chemists,  Fern 
Grove,  Feltham,  Middlesex  TW14 
9BD. 


MOSS 

CHEMISTS 


AGENTS 


SALES  AGENTS 
REQUIRED 
NATIONALLY 

For  a  comprehensive  range  of  quality  cosmetic 

and  toilet  bags  and  ladies'  hair  accessories. 
Generous  commission  and  active  sales  support. 

Please  contact:  Chaperone,  PO  Box  2217 
London  WI4  0NG 
Tel:  01-371  4731 


LABELS 


ORAL  ABEL  PC 

"The  Ultimate  in  pharmacy  systems..." 

*  Versatile,  uncomplicated  labelling. 

*  Quickly  updated  patient  records. 

*  Full  BNF  warnings.  *  Latin  dosages. 

*  Unique  "owings  book"  facility. 

*  Complete  systems  or  software  only . 
For  leaflets  or  a  demonstration,  phone  or  write 

Computer  Systems  Limited 


Village  Workshops.  Prestwich,  Manchester,  M25  8WB 
Tel:  061  773  7909 
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LABELLING  SYSTEMS 


PMR  LABELLING  SYSTEMS 


Simply  the  best 


RANGE  OF  PC  BASED  LABELLING  SYSTEMS 
Easier  to  use  ■  Full  Drug  interaction 
BNf- Warning    ■  Direct  order  entry 

FREE  VIDEO  CASSETTE  AVAILABLE 

Contact  Djvid  Coleman  or 
Mike  Spnnce  MR  Phjrm  S 
tor  a  demonstration  or  trial 
PARK  SYSTEMS  LTD  t 

l^ZfsiL  051-298 2233 i 


THE  ONLY  NPA  RECOMMENDED  COMPUTER  LABEL  SYSTEM 


SHADOW  LABELLING 


SHADOW  PLUS  /  mn 


PATIENT  RECORDS  / 299" 


PATIENT  RECORDS  PLUS  /  39995 


SHADOW  CONTROL  DOSAGE 


SHADOW  HOSPITAL  /24995 


COMPLETE  PATIENT  RECORDS  SYSTEM 


tor  your  nursing  home  business1 


1,395s 


FTP". 


SOFT 

a  division  of  Image  Micro  Systems  Ltd 


•27  Waterloo  Place 
Leamington  Spa 
CV32  5 LA 
09-26  336485 


hardware  m  software 


John  Dichardion 
Computers  Lid 

■MR  **  In  Pharmacy  Labelling 


►  In  Auto-Order  Stork  Control 

►  In  Customer  Service 


In  Systems  Development 

Full  patient  records  with  drug  interactions 

FRFFPOST,  Preston  PK5  6BR  Telephone:  (0772)  323763 


PRODUCTS  &  SERVICES 


FRESH  START 
COSMETICS 

164  CHEETHAM  HILL  ROAD,  MANCHESTER  M8  8LQ 
TEL:  061-834  1387 
FAX:  061-832  0891 

FOR  A  LARGE  RANGE  OF  FRENCH 
A ND  ENGLISH  FRA  GRA NCES  A ND 
ACCESSORIES. 


PRODUCTS  &  SERVICES 


m  yet  £w 


had  no  idea  ONE  computer  could  do  BOTH  PMR  and  EPoS" 

Our  professional  PMR  and  EPoS  systems 
may  be  run  on  separate  computers  or,  for 
maximum  cost  effectiveness.on  one  computer 
FOR  FULL  DETAILS  CONTACT  US  ON... 


ir    v  t^ »  (042-128)3222 

r^iifllilllillllllllll        14a  High  Streef,Lyndhurst, 


5  "0 3  1  8 S 5"0 09 5  1 


Hanls.S043  7BD 


TO  ADVERTISE  ON 
THESE  PAGES  CONTACT 
STEWART  TAYLOR  ON 
0732  364422  EXT.  472 


SH0PFITTINGS 

O) 

CREATIVE  DESIGNS  AND 
QUALITY  FITTINGS  WITH 

EXET 

CO 
y— 

*T 

INEXPENSIVE    PRICES  AND 

111 

(0761) 

LEASING, 

(0392) 

BRISTOL 

and  IDedtfw,, 

THE  COMPLETE  SHOPFITTER 

437791 

BApeils  Systems  Ltd 


Umdasch 

Kama 


Unit  P,  Kingsway  Trading  Estate 
Kingsway,  Luton,  Beds  LU1  1  LP 
Telephone,  Luton  (0582)  4571 1 1 


Approved 
9BH  NATIONAL 


ASSOCIATION 
SHOPFITTERS 


Shopfitting  styles 
for  modern  selling 

★  Competitive  prices 

★  Attractive  designs          *  Dispensary  fittings 

★  Unsurpassed  quality       ★  Incredible  space  saving 
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SHOPFITTINGS 


STOCK  FOR  SALE 


LUX 


o 


LINE 


LUXLINE 

the  specialists  in  pharmacy 
shopfitting  design  and  construction 

8  Commerce  Way,  Leighton  Buzzard,  Bedfordshire 
Telephone:  (0525)  381356  Fax:  (0525)  382761 


Shelving,  Display  Fittings,  Made  to  Measure  Counters  and  Showcases,  Cai 
Suspended  Ceilings,  Floors,  Fronts,  Shutters.  All  types  of  Signs,  Decorat 
Modernisation  Works.  The  Complete  Shopfitting  Service. 
For  a  fast  reliable  competitive  job  telephone 
PAUL  WEBB  ON  HIGH  WYCOMBE  0494 -716516 
24  HOUR  ANSWER  SERVICE 


STOCK  FOR  SALE 


<?WP<B<&S<S 

"ivfiolckfc  cStuvpfid  M. 

SPECIAL  OFFER 

Ponds  Cold  Cream  100ml  8.00  Doz 

Ponds  Vanishing  Cream  50ml  5.00  Doz 

Vaseline  Petroleum  Jelly  50grm  4.00  Doz 

Vaseline  Petroleum  Jelly  100grm  6.00  Doz 

Minimum  order  1,000  pounds,  spread  over 
the  four  products 

Prices  for  larger  amounts  can  be 
negotiated. 

Telephone  Number:  01-858  3019 

Fax  Number:  01-853  2749 


3,000  QUALITY  PRODUCED  READING 
GLASSES  IN  3  POPULAR  STYLES  AND 

ASSORTED  POWERS. 
PRICED  FROM:  £1.65  EACH  PLUS  VAT 

REPL  Y IMMEDIA  TEL  Y  TO  BOX  C&D  3346 


DENNIS  AVIS 

COSMETICS  &  PERFUMES 

French,  branded  and  top  selection  ol  all  copj  perfumes.  Vlake-uj 
kits,  brush  wis  and  wide  range  ol  accessories. 
Unit  1 1 , 

WembSey  Business  Centre,  North  End  Road,  Wembley, 

Middx  HAS  OAD.  Telephone:  01-903  2030. 
Fasss  01-903  9926 


NORAST  LIMITED 

Pharmaceutical  Distributors 

50,  Friars  Stile  Road,  Richmond, 
Surrey  TW10  6NQ 
01-948  0431 

CO-PROXAMOL  OVAL  100  0.65 

ERYTHROMYCIN  250mg  500  13.99 

ERYTHROMYCIN  500mg  100  6.90 

IBUPROFEN400mg  250  2.69 

CO-DYDRAMOL  500  4.16 

DIHYDROCODEINE  30mg  500  7.50 

DIPYRIDAMOL  lOOmg  100  4.30 


PLUS  FURTHER  REDUCTIONS 


Subject  to  availability 


FOR 
PRICE  LIST 

QUOTES 
GENERAL  ADVICE 
PLEASE  CONTACT 
MERVYN  GREEN  MPS 

EURIMPHARM  LTD 

UNIT  A6,  83  COPERS  COPE  ROAD 

EtECKENHAM,  KENT  BR3  1  NR 
TEL:  01  658  2255  TELEX:  263832 
  FAX:  Ol -658  868O   


NOVEMBER  OFFERS 

IMI'MH  i  I  KS  ■  ^^^^ 


URIMPHARM  LTD 
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\  &  G  Imports  Limited  are  one  of  the  largest  disl  rihulors  ul'  Kmc  Krcnch  Fragrances  lo  I  he  Retail  and  \\  holt -sale 
sector  in  the  U.K.  Established  since  l!iH,';>  in  a  market  proven  to  be  one  of  the  Fastesl  growing  areas  in  Retail 
j  Pharmacy. 

Our  specialist  sen  ice  offers  all  i  he  benefits  ol  dealing  direct  with  the  manufacturer  without  the  rest  net  ions  they 
impose.  We  "Her  a  comprehensive  range  ol  all  the  ma|nr  brands  lo  compliment  your  stores'  requirements 

Listed  below  is  a  selection  of  our  Specials  currently  available  for  November  and  December 

like  one  ol  our  Salesmen  to  visit  you  or  receive  an  up-to- 


Please  do  not  hesitate  to  use  litis  list  as  your  order  form  and  if  you  w< 
date  price  list  please  phone:  Paula  Payne  or  \lison  Rea  on  0628  H 


SPECIALS  FOR  CHRISTMAS 


GIFT  SETS 


PIERRE  CARDIN  SET 

30ml  EDT  Spray,  30ml  \ftershave 
Spra\  &  toy  Soap 

Ref  PCSET 

RSP  SPEC  I  \L  Cost  8  75 

JE  REVIEN  SET 

30ml  EDT  Spray. 
7ml  EDP  &  25g  Soap 
Ret  W337 

RSP  13. oO  Cost  8  7;> 
I  11)11  SET 

7ml  Perfume  Spray,  28ml  KDT 
30ml  Body  Shampoo 
&  28g  Musi  my  Powder 
Ret.  F/GS 

RSP  SPECIAL  Cost  15.95 


L)t\ 


()t\ 


i  ity 


MA  GRIFEE  SET 

(.".ml  PDT  Spray  &  I 

Ref.  MGSET 

RSP  19.95  Cost  9.9;: 


Soap 


LE  J\KI)I\  SET 

17ml  EDT  Spray  &  lOOg  Talc 

Ret  MF908 

RSP  7  95  Cost  I  75 

LE  JAR  I)  I.N  D'ARMOUR  SET 

1 7ml  Kl  >T  Spray 
&  2  \  50g  Soap 
Ref  MF912 
RSP  i  50  Cost  4  50 

CABOCHARD SET 

30ml  EDT  Spray, 
1.8ml  Parfum  &  20g  Soap 
Ref  CAB32219 
RSP  13  5(1  Cost  8  75 

AZZARO  SET 

75ml  \ftshve  .  75ml  EDT  &  lOOg  Soap 
Ref.  VZZGS 

RSP  SPECIAL  Cost  19.95 

M  \GIE  NOIRE  SET 

50ml  KDT  &  Refillable  Purse  Spray 
Ref  LCG/S 

RSP  25  (It)  Cost  14.50 


0t\ 


Oty 


Oty 


Oty 
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TESTERS 

Buj  six  of  anj  one  of  the  discounted  products  below  and  receive  a  tester 
free  (size  of  tester  m<i>  van  due  to  availability. 


MISS  DIOR 

50ml  KDT  Spray 

Ref.  GD6222 

RSP  22.50  Cost  14.95 

BOSS 

50ml  KDT  Spray 

Ret.  H15504I 

RSP  19.00  Cost  12.50 

CABOCHARD 

30ml  KDT  Spra\ 
Ref  GAB1061 

RSP  i  50  Cost  3.25 


CHARLIE 

50ml  KDT  Spray 

Rel  RL09I 

RSP  9.95  Cast  1.95 

DR\kk\R  VOIR 

50ml  KDT  Spray 

Ret.  GL648730 

RSP  l<>  95  Cost  10.95 

PRIVATE  COLLECTION 

30ml  EDP  Spray 
Ref  1,7 1  OH 

RSP  30  00  Cost  22  00 

COH  L'AIMAIVT 

50ml  PDT  Spray 
Ref.  CO  18220 
RSP  6.25  Cost  3  55 

CINNABAR 

50ml  EDP  Spray 
Ref,  L7330 

RSP  25.00  Cost  18.75 

VANDERBILT 

30ml  El  )T  Spray 

Ref.  GV877 

RSP  9.95  Cost  6  50 


< )tv 


Oly 


i  ity 


Oty 


Otv 


:.)t\ 


Otv 


Kl,  LADIES 

50ml  EDT  Spray 

Ref.  LG2711 

RSP  27.50  Cost  17  95 

CHLOE 

86ml  El  IT  Spray 

Ret  LG8585 

RSP  32.50  Cost  20  90 

JE  REVIENS 

60ml  PDT  Spray 

Ref  W  1500 

RSP  16  50  Cost  8.  75 

POLO 

100ml  \ftershave  Spray 

Ref.  C50000 

RSP  24.00  Cost  15.95 

XERYUS 

50ml  KDT  Spray 

Ref.  G0224 

RSP  19  75  Cost  12  75 

\OIR 

65ml  Special  Cologne 

Ref  N 1003 

RSP  11.95  Cost  7.50 

QUORUM 

50ml  KDT  Spray 
Ret  Oil  180 

RSP  15  95  Cost  9  95 

PIERRE  CXRDIN 

60ml  \ftershave 

Ref.  PC7705 

RSP  1050  Cost  0  45 

M  V.I  I  NOIRE 

50ml  EDT  Spray 

Ref.  LC594305 

RSP  22  OO  Cost  14.25 


I .  Treadaway  Technic; 

Telephoni 


I  y  delivers  charge  i)l  SM  (Ml  will  he  made  on  all  urders  sii|i 

1!  yil  orders  will  he  confirmed  h\  telephone  hefore  shipme.nl 

3  I'aj  menl  strictlj  con 

I  yil  claims  l.o  he  made  within  ~>  days  ol  receipt  ol  goods 

o  We  reserve  Ihe  righl  lo  liinii  quantities. 


Otv 


I  ity 


l  Ity 


Otv 


( Ity 


Oly 


Otv 


is  list  is  in  addition  to  any  promotions  currently  ayailable  from  \  &  G  Imports 
A&G  Imports  Limited, 

il  Centre,  Treadaway  Mill.  Loudwater,  High  Wycombe,  Buckinghamshire  HP  10  9RS 
i:  (0628)  810404    Telex:  846901  \ND  G.  Fax:(0628)810225 
Terms  X  Conditions 

plied  under  t!2()0  +  VAT      H  \ll  orders  suhject  to  availahilitj  —  no  'to  follow' 

7  Due  in  price  changes  made  h>  manufacturers  we  reserve  the  right  to  rhange  price 
K  The  goods  remain  the  propertj  ol  \  &  (1  Imports  Limited  until  payment  in  receive! 
we  reserve  the  righl  to  uplift  goods  in  the  event  ul  non  paj  menl 


stated 
in  lull , 


Nome 


Address 
Tel.  \<>  _ 
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Faunch  heads 
Ealing  unit 

Pharmacist  Rosie  Faunch  is  to 
head  the  services  at  Ealing 
Genera]  Hospital  as  the  unit 
general  manager  in  January. 

Ms  Faunch,  a  graduate  of 
Manchester  University,  joined  the 
NHS  as  a  pharmacist  at  the 
Middlesex  Hospital.  She  went  on 
to  the  Royal  Free  for  two  years 
and  then  joined  the  Ealing  Hospital 
as  a  staff  pharmacist  in  1979, 
studying  for  an  MSc  in  clinical 
pharmacy. 

In  1983,  Ms  Faunch  became 
district  pharmaceutical  officer  of 
Brent  Health  Authority  and  also 
took  the  roles  of  director  of  clinical 
support  services  at  Central 
Middlesex  Hospital  and  acting 
DPhO  for  Harrow.  In  December 
1987  she  started  her  current  job 
as  unit  general  manager  for 
community,  maternity  and  mental 
handicap  services  in  South 
Bedfordshire. 


DEATHS 


Webb:  Keith  Webb,  recently  after  a 
long  illness.  Ernest  Jackson  &  Co 
Ltd  write:  "It  is  with  great 
sadness  and  a  deep  sense  of  loss, 
that  Ernest  Jackson  advise  of  the 
death  of  Keith  Webb,  one  of  our 
most  well-respected  and  valued 
territory  managers.  Keith's 
courageous  fight  against  his  illness 
was  an  inspiration  to  us  all.  We  are 
sure  that  all  his  many  friends  and 
colleagues  will  wish  to  join  with  us 
in  extending  every  sympathy  to 
his  wife,  Marianne,  and  two  young 
daughters." 


ADVERTISEMENT 

0tap$£w& 

SUN  &  SNOW 

HOLIDAY 
COMPETITION 
WINNER  NO  6 


MR.  L.  BARON 
BLYTH 
NORTHUMBERLAND 


Cholesterol  testing 
'enhances  a  business' 


To  Newcastle  pharmacist  Lee 
Hetherington,  the  most 
rewarding  aspect  of  his 
participation  in  the  PSNC 
cholesterol  testing  trial  has  been 
the  gratitude  shown  by  the  400  or 
more  people  who  have  had  blood 
tests  in  his  pharmacy. 

"I  feel  my  business  has  been 
greatly  enhanced,"  he  told  a 
Press  conference  held  last  week 
by  Boehringer  Corporation 
(London)  Ltd,  whose  Reflotron 
system  was  used  in  the  trial. 

In  Mr  Hetherington's  opinion 
the  £6  test  fee  is  too  low  for  first 
time  patients,  for  whom 
counselling  can  take  up  to  40 
minutes,  but  is  adequate  for 
patients  having  a  repeat  test  when 
counselling  is  less  time- 
consuming.  Although  £10  would 
be  more  realistic,  he  sees  the 
rewards  more  in  professional 
terms  rather  than  financial  and 
believes  his  business  has 
benefitted  in  terms  of  prestige. 

At  the  start  of  the  trial,  he  had 
to  employ  a  second  pharmacist 
because  he  was  so  busy  doing 
tests  due  to  local  publicity.  Single- 
handed  again,  he  now  does  tests 
mostly  by  appointment  during 
quiet  periods  and  finds  that  his 
average  15  tests  a  week  do  not 
interfere  with  dispensing  or  other 
professional  activities. 

Mr  Hetherington  says  he  has 
had  to  refer  about  15  per  cent  of 


patients  to  their  doctors,  a  figure 
he  believes  is  low  because  most  of 
those  asking  for  tests  were 
already  "health  fanatics".  One 
essential  is  a  private  consulting 
room  and  he  spent  £200  bringing 
a  small  stockroom  up  to  the 
required  standard. 

Dr  Trevor  Gray,  consultant 
chemical  pathologist,  Northern 
General  Hospital,  Sheffield, 
stressed  the  need  to  tell  subjects 
screened  that  cholestrol  is  not  the 
only  risk  factor  for  coronary  heart 
disease  and  that  other  lifestyle 
changes  might  be  needed. 

BCL  are  planning  a  series  of 
meetings  for  pharmacists  over  the 
next  few  months  to  introduce  the 
system.  Marketing  director  Peter 
Woodford  said  the  trial  had  shown 
there  could  be  excellent  liaison 
between  pharmacists,  doctors 
and  lipid  specialists  to  offer  a  high 
quality  service  in  the  community. 

He  thought  there  was  a  case 
for  accreditation  of  operators  to 
maintain  standards  and  ensure 
that  only  trained  people  used  the 
equipment.  The  company's  policy 
was  to  supply  only  pharmacists, 
biochemists  or  doctors  unless  the 
user  had  the  backing  of  a  suitable 
medical  adviser,  and  the 
equipment  would  not  be  supplied 
until  the  required  standards  of 
expertise  had  been  achieved. 

The  full  results  of  PSNC  s  trial 
should  be  published  shortly. 


Richards  &  Appleby  have  appointed 
Jane  Johnson  as  brand  manager. 

Hession  Personal  Care  ltd  have 
appointed  David  Braithwaite  as 
national  accounts  manager. 

R.P.  Scherer  Ltd  have  appointed  Dr 
Harry  Seager  as  vice-chairman, 
product  development  and 
scientific  affairs  of  the  R.P. 
Corporation.  Dr  Seager  will  retain 
his  UK  role  as  technical  director. 

AAH  Pharmaceuticals  have  appointed 
John  Wheelton  as  retail  operations 
manager  at  Vestric  Leeds  and  \ 
Patricia  Edwards  as  sales 
representative  based  at  the 
Vestric  Nottingham  branch. 

Rhone-Poulenc  Ltd  appointed:  Chris 
Corbin  sales  manager,  Rhone- 
Poulenc  Pharmaceuticals;  Chris  ] 
Ryan  sales  manager,  May  &  j 
Baker  Pharmaceuticals;  Tom 
Delahyode  sales  manager,  May  & 
Baker  Hospital  Division.  All  three 
report  to  Doug  Rothwell,  general 
sales  manager.  Mike  Isles, 
previously  marketing  manager  for 
May  &  Baker  in  Australia, 
becomes  marketing  manager  for 
the  UK  pharmaceutical 
operations. 

Kerfoot  Pharmaceuticals  have 
announced  a  number  of  changes  to 
their  sales  force.  Paul  Devine, 
Kerfoot's  southern  regional 
manager,  has  been  appointed 
national  key  accounts  manager. 
Terry  Tripe  replaces  him  as 
southern  regional  manager,  Terry 
Knowles  has  recently  joined 1 
Kerfoot  as  the  sales  f 
representative  responsible  for 
South  and  East  Yorkshire, 
including  Humberside.  Matthew 
Kerfoot,  son  of  chairman  Leigh 
Kerfoot,  is  taking  over  in  the 
SouthWest. 
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BEEF  UP 

YOUR 


ARY, 

FOODS. 


Milupa  is  the  brand  leader  in  infant  savouries  with  over  50% 
market  share  in  chemists*  We  maintain  our  No.  1  position 
because  we  always  keep  abreast  of  consumer  needs.  That's 
why  we're  now  responding  to  the  growing  demand  for  savoury 
foods  by  launching  our  first  Infant  Meat  Dinners. 

There  are  two  beef  and  two  chicken  dinners  available, 


a/^f^kiMn   ~z~r,:::.  » 

WCESLf-*  m»^«"~/:.,  ~™ 

— T       _      ,      .   i»~  Infant  Omner  (  .  (  m>lUPB 

miMpa     /  ,."'.:.;■,  »  «—      Infant  Dinner  (.  '. 

infant  Dinner 


Independent  Research  Data,  1989. 


savoury  Farmhouse  Beef  and  tempting  Braised  Steak,  delicate 
Country  Chicken  and  satisfying  Golden  Chicken.  And  as  you'd 
expect  from  Milupa,  they're  all  delicious  because  they  contain 
only  top  quality  ingredients. 

We're  promoting  the  launch  extensively  in  the  consumer 
and  paramedic  press  with  new  advertising  based  on  our 
successful  'Little  Experts'  campaign.  We're  also  distributing 
over  a  million  free  samples  to  generate  trial.  And  to  maximise 
your  sales  and  profits  we've  produced  eye-catching  point-of- 
sale  material. 

So  order  your  stocks  of  all  4  varieties  now.  After  all,  it's  a 
perfect  opportunity  to  put  more  meat  on  the  bones  of  your 
babyfood  sales. 


milupa 

Milupa  babyfoods.  The  one 
taste  little  experts  agree  on. 


® 


See  your  representativeor  ring  our  Sales  Department  on  01-573  9966.  Milupa  Ltd.,  Milupa  House,  UxbridgeRoad.Hillingdon.Uxbridge,  Middlesex  UB10  ONE. 


YOU  DON'T  KNOW 
CHARWELL 
PHARMACEUTICALS 


o 


ou'll  recognise  our  £2,000,000  brand  Migraleve, 
its  sister  Migralift,  and  our  latest  acquisition 
Aludrox. 

What  may  not  be  familiar  is  the  new  name  behind  them  - 
Charwell  Pharmaceuticals. 
We're  a  rapidly  growing  British  company  who 
now  distribute  Aludrox.  Our  other  brands, 
Migraleve  and  Migralift,  come  to  you  via 
Sanofi  International  Laboratories. 
Admittedly  all  these  names  together  can  be  a 
bit  confusing,  but  Charwell  Pharmaceuticals  is  the 
one  to  remember. 
As  Manufacturers  of  well-formulated,  clinically-proven 
products,  we're  dedicated  to  bringing  you  lots  of  new, 
volume-selling,  big  brands  soon. 
So  now  you  know  what's  what  and  who's  who. 


OR  DO  YOU? 


Migralift 


fit 

Migraleve 


FAST 

J°L,  ^  fast  relief  for 
naSsco  migraine  headache, 
■  nausea  and 

vomiting 


Aludrox 

indigestion 
mixture 

500ml 

relieves  indigestion,  acidity, 
dyspepsia,  heartburn, 
biliousness  and  wind 


Aludrox 

indigestion 
mixture 


Aludrox 

tablets 


CHARWELL  PHARMACEUTICALS 

A  NAME  YOU  DON'T  KNOW,  BUT  PRODUCTS  YOU  DO 

Charwell  House,  Wilsom  Road,  Alton,  Hampshire  GU34  2TJ.  Telephone  (0420)  84801. 


